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The Author & Journalist 


This Month Is Your Last Chance To Earn 
Leading Agency Help—FREE 


During August and September I awarded free prize periods of 
my help to sixteen new writers, through my Ninth Annual Be- 
ginners’ Contest. Eleven of these prize winners have already re- 
a ane or more checks for stories which I helped them write 
and sell. 

For 19 years I have been developing new writers such as these 
into big names. Many, who started with sales like those of Ann 
Sutton and Millie Breece, I have graduated into Saturday Evening 
Post, Cosmopolitan, Colliers, Liberty, This Week, Ladies Home Jour- 
nal, American Magazine, Esquire, etc.; others were helped into new 
confession, true detective and pulp markets. 

Very likely you could succeed too—if you had the same help that 
these writers are getting: professional agency consideration of each 
story, pointing out faults, offering constructive suggestions, showing 
you “how” as well as ‘‘why,”’ and finally selling to editors I know 
personally and see daily. 

During November I will select the final eight writers whose work 
show the most promise, and will give them my help, as indicated 
a entirely free except for my regular agency commission on 
sales: 

Value 
lst Prize: My help on 500,000 words submitted within 1 year_$ 500.00 
2nd Prize: My help on 250,000 words submitted within 6 mos. 250.00 
3rd Prize: My help on 125,000 words submitted within 3 mos... 125.00 
4th Prize: My help on 50,000 words submitted within 3 mos... 50.00 


50.00 
25.00 
Total Value of Prizes each month_... $1,000.00 


The Beginners’ Contest is open to all writers who have not sold 
more than $500.00 worth of manuscripts during 1942. All you need do 
to enter is to submit at least 2,000 words of fiction or non-fiction for 
agency service at my regular rates to new writers of $1 per thousand 
words up to 5,000; on scripts 5,000-11,000 the fee is $5 for the first 
5,000 words and 75c for each additional thousand. Special rates on 
novelets and books. For these fees your unsalable scripts receive 
detailed constructive criticism, as well as revision and replot advice 
on those which can be made salable; salable stories are immediately 


Their 1941 Beginners’ 
Contest Prizes Brought 
Success... 


In four years of 
writing, Ann Sutton 
sold four stories. 
During the eight 
Fmonths after she 
won first prize in 
my October 1941 
Contest, she has re- 
ceived my checks 
for eight sales to 
leading confession 
magazines. 


Ann Sutton 


Millie Breece was 
discouraged when she 
came to me last year. 
She had sold a few 
stories years before, 
had been unsuccessful 
in making a comeback. 
She took second prize 
in my Beginners Con- 
test for August, 1941. 
And she has since re- 
ceived my checks for 

ta 31 sales to Love Story, 
Millie Breece New Love, Popular 
Love, Ten Story Love, 
etc. 


Full Contest information, my booklet 
“Practical Literary Help’’ and _ latest 
market letter on request. 


AUGUST LENNIGER 


Literary Agent 


recommended to actively buying editors. 


56 West 45th St. New York, N. Y. 


OF BOOKS: S 
qwe are established general Book 
Publishers. We offer you friendly 
editors and MS readers; able ar- 
tists; punctual printers; agents for 


Great Britain and the Continent; 
distribution at home and abroad. 


dif you have a typewritten book MS 
—on any subject, prose (30,000 
words and up) or poetry (book-size 
collections for Contemporary Poets 
Series)—you are cordially invited 
to submit it, with the complete cer- 
tainty on your part that it will be 
read without delay, and of course 
free. Write first if you prefer. 


qif unavailable, your MS will be re- 
turned promptly and carefully. If 
accepted, your book will be pub- 
lished promptly and adequately. 


DORRANCE & COMPANY 


(Incorporated 1920) 


Dept. A 
370-374 DREXEL BUILDING 


PHILADELPHIA, PA. 


DOES CRITICISM HELP YOU TO SELL? 


It certainly does—if it’s the right kind of construc- 
tive criticism which shows you how to improve an 
unacceptable script and make it acceptable. But 
there’s the other kind—the academic ‘‘criticism’’ put 
out by some “helpers,’’ the kind which tells you, in 
effect, that your script would have been better if it 
had been better—and this kind of ‘‘criticism’’ is, of 
course, worthless. 

On my desk as I write this are four letters, and 
they are instructive. The first, telling of the writer's 
experiences with such so-called criticisms, says: 

“I sent scripts to all manner of critics before I came 
to you. Not one of them showed me how to remedy 
the errors they so glibly pointed out. YOU DID. (*) 

The other three refer to sales made as a direct re- 
sult of the help I was able to give their writers—and 
my files are full of similar letters. I pick these three 
because they happened to come in in the same mail: 

“Despite the press of war work, 1 haven’t been 
idle. Since you last heard from me, I’ve made two 
fiction sales, one a story rewritten according to your 
instructions.”’ (*) 

“The serial for which I paid you a fee of $25, sold, 
rewritten as you showed me, the first time out... . 
I've sold dozens of articles also.”’ (*) 

“Here I am with another script. Some years ago 
you criticized a story of mine. Your outline gave me 
the key to the weak spots, and the repair job not only 
sold a few months later, but opened the way for fur- 
ther sales.”’ (*) (x) Names on request. 
Can You Afford To Do Without Such Service? 

If, after thinking about it, you don’t think you 
can, find out what I can do for you by writing for dl 
FREE 44-page booklet, ‘“‘THE TRUTH ABOUT LIT- 
ERARY ASSISTANCE.” 

TERMS IN THE CRITICISM SALES SERVICE: $3.00 
for any Ms. under 3,000 words (including ‘“‘short-shorts’’) ; 
for longer stories, the fee is $3.00 for the first 3.000 words, 
and 60c a thousand words (or fraction) thereafter. Special 
terms for hook-lengths. Commission on sales, 10%. 


LAURENCE R. O’DORSAY 
Author of Standard Textbooks and Many Stories and 
Articles in Leading Magazines. 
In order to conserve tires hitherto consumed in driving 
to and from Beverly Hills, and reserve them for necessary 
calls on visiting editors and on studios, I am conducting 
my Service from my home for the duration of_ the war. 
Please address all mail to me at TOPANGA, CALIFOR- 
NIA, and all express packages to me at Santa Monica. 
California (no street address required). 
TOPANGA, - - - - - - CALIFORNIA 
“Builder of Literary Careers Since 1919’’ 
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LETTERS 


Likes New Covers 

I’ve been buying A. & J. for at least 10 years and be- 
lieve you have found a bully idea for your covers of late. 
Pictures of men ofien tell us more about them than let- 
fers or what the magazines say. Please give us more of 
these authors, agents and editors—and something about 


them. 
CARL C. KENNY. 
1 Washington Square, 
New York City. 


Popular Buys Munsey 

Enclosed herewith is an announcement, which is being 
sent out today to the newspapers and magazines. 

Rogers Terri!! will be editor of Argosy, Alden Norton 
of Fiynn’s Detective Fiction, and Jane Littell of All Story 
Love. Albert J. Gibney will come to Popular in an execu- 
tive capacity to be announced later... . 

HARRY STEEGER, 

Popular Publications, Inc. President. 
205 E. 42nd St., New York. 

> Harry Steeger and Harold Goldsmith acquired from 
William T. Dewart “‘all the rights, titles, and interest 
in 30 or more magazines owned by the Frank A. 
Munsey Co.” Six of the titles transferred are now be- 
ing published, the most famous title, Argosy, which, 
established by Frank A. Munsey in 1882, began the 
latter’s Horatio Alger climb to wealth. January Ar- 
gosy will be special 60th anniversary number. 

Most famous Munsey editor was Robert H. (Bob) 
Davis, who died October 11 in a Montreal hospital. 
For years he had done a syndicated feature, “Bob 
Davis Reveals.’ As editor of Munsey’s, Bob Davis 
became the best-loved (by writers) of all American 
editors. 


Treasured Friend 
A. & J.: 
I couldn’t do without it, 
The good old A ’N’ J. 
I peep between its pages 
For answers ev’ry day. 
I always find it ready 
For questions without end, 
And have grown to look upon it 
As a very treasured friend. 
LOUISE LOFLIN REILEY. 
129 Penn Blvd. 
East Lansdowne, Pa. 


© Thank you, Mrs. Reiley, A. & J. reciprocates 
with a warm feeling for poets. 


MAREN ELWOOD «. 


AGENT @ LITERARY ADVISER @ CRITIC 
Writing Instr. Univ. of California since 1934 
Author of 


CHARACTERS MAKE YOUR STORY 


Pub. Houghton Mifflin June. 1942 
Recommended by The Book-of-the-Month Club 


PROFESSIONAL 
TRAINING 
FOR WRITERS 


By Mail: Serving writers all over the world. 
SHORT STORY TECHNIQUE 
ARTICLES and FEATURE WRITING 
SCREEN 
ENGLISH for WRITERS 
MANUSCRIPT CRITICISM AND 

COLLABORATION 
Studio: 
For information, write MAREN ELWOOD 
6362 Hollywood Boulevard 


Hollywood 


RADIO 


Classes—individual conferences. 


California 


THE AUTHOR & JOURNALIST 


Founded, 1916, by Willard E. Hawkins 


Published Monthly at 
1837 Champa Street, Denver, Colorado 
John T. and Margaret A. Bartlett, Editors 
and Publishers 
e 
David Raffelock, Associate Editor 


Student Writer Department, Conducted by 
Willard E. Hawkins 


Entered as second-class matter, April 21, 1916, at the 
Post Office at Denver, Colorado, under the act of 
March 3, 1879. Copyright by the Author & Journalist 
Publishing Co. Printed in the U. S. A. 


SUBSCRIPTION RATES: $2 per year, in advance; 


Canada and Foreign, $2.50. Single copies, 20c. Adver- 
tising rates furnished on request. 
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WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The largest market 
open to beginning writers, and the only one where you 
can EARN AS YOU LEARN! One of my clients has sold 
70 stories and articles—another one received $30 for his 
first published story. My special course of instruction in 
WRITING FOR THE JUVENILE MAGAZINES teaches 
everything it is necessary to know. Write for terms. 


MAITLAND LEROY OSBORNE 
23 GREEN STREET WOLLASTON, MASS. 


THE OLDEST WRITERS’ SERVICE 


Short stories, books, articles, essays, verse, criti- 
cized, revised, typed, marketed. Juvenile work 
skillfully handled. 


Write for catalogue. 
Dept. J. 


Agnes M. Reeve Franklin, Ohio 


E. G. MORRIS AGENCY 


SEVEN EAST FORTY-SECOND STREET 
NEW YORK CITY 


RADIO—DRAMA e FOREIGN BOOKS 
ALBERT A. OSTROW BORIS SKOMOROWSKY 


BOOKS, STORIES, ARTICLES, MOTION PICTURES, PLAYS 


Representing professional writers in all fields— 
pulp—smooth paper—literary, etc., at the usual 10%. 
Presenting the best, personal, practical help for be- 
ginners as follows: 

Stories and articles: $3.00 for manuscripts up to 
2000 words; $5.00 from 2000 to 5000; 75¢ per 1000 
thereafter to 10,000. Special rates for books. RADIO: 
$5.00 to 12 pages; $7.50 to 25 pages: COLLABORA- 
TION COURSES in each field $25.00 per month. 
Fees and return postage must accompany all sub- 
missions—inquiries invited. 


EVERY POSSIBLE HELP FOR EVERY TYPE OF WRITER 
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a SUCCESS IN WRITING 


Success in writing may be largely 
matter of psychological condition- 
ing. The Author & Journalist way, through 
David Raffelock’s personal course, PRAC- 
TICAL FICTION WRITING, enables you to 
progress steadily and definitely to your goal 
of writing salable stories. You learn to rec- 
ognize story material, to construct it solidly 
so that it will be entertaining and market- 


ble. 
OUTSTANDING RECORD 


A. & J. training is responsible for students’ 
sales to almost every magazine published. 
A. & J. students sell their work, for they are 
trained to sell. earn today about this pro- 
fessional training that is highly recommend- 
ed by leading editors and authors. 


FREE STORY REPORT 


We will gladly send you complete informa- 
tion about the course and our important 


booklet, “The Way Past the Editor,” free. 
Write us promptly and we will send you a 
free coupon for a manuscript report. 0 ob- 


ligation to you. 


A. & J. SIMPLIFIED TRAINING COURSE 
1839 Champa Street, Denver, Colo. 
Please send me your booklet and all informa- 


tion about your course. And include the free 
Coupon. AJ—Nov., 


ADDRESS 


FRANCIS ARTHUR JONES 


63 Fifth Avenue, New York, N. Y. 
LITERARY AGENT 


25 Years Experience 


SERIALS, SHORT STORIES, BOOKS 


Reading Fee 
Short Stories with Expert Advice One Dollar 


‘The Author & Journalist 


NEW YORK BOOK COMMENT 


One house, which, for 10 years, has published 
considerably more fiction than non-fiction, has not 
a single novel on its 1942 Christmas list; six books 
on the war effort are there. . . . Fiction is temporarily 
in an eclipse. . . . In demand: “how-to” books; tech- 
nical and semi-technical military books; works on 
theory and politics of winning the war; political 
and social forecasts; humor; poetry; juvenilia. 

Various costs are up, and to keep prices down, 
publishers are cutting down on illustrations and 
jackets. . . . Publishers are definitely worried about 
the decreasing supply of manuscripts. Many writers 
have been drafted, some of their manuscripts unfin- 
ished. The announcement of Random House 
that Vincent Sheean’s book, “Between the Thunder 
and the Sun,” has been postponed until January or 
February, is typical; Sheean has been commissioned a 
captain in the Air Force; his book was to have been 
published this fall. . . . Some of the publishers have 
added to the familiar plagiarism clause in their con- 
tracts a censorship clause. 

The book business with South America is rather 
good; in strong demand are American novels made 
into movies, also technical books. But no war books. 
. . . Our Latin-American friends still think they're 
well out of it... . Best customer is Argentine; trans- 
lations are better; Argentine firms have larger finances. 
Brazil suffers from paper shortage—A. W’. 
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PUBLISHERS’ CHRISTMAS GIFT 


Sinclair Lewis has promised his publishers to de- 
liver the manuscript of his new novel as a Christmas 
present. He is now conducting a course in writing 
at the University of Minnesota. 


VERSATILE — ROUNDTRIP — ENVELOPES 
(Patent Pending) 
Save your postage and container costs, up to 8c worth, 
wherever that pestiferous return-stamped-envelo is de- 
manded. They expand or spread, for thick or thin mail. 


Heavy kraft paper. A dime brings trial size ms.-envelope 
and full oy culars; so you, too, can save. Remember— 
one equals two! 

Envelope accepted in all its phases, by U. S. Post Office 
Dept., as a container for all classes of mail. Truly 
Versatile. “IT’S IN THE FOLD” 


G. E. Powell, Envelopes 


2032 E. 74th St. Los Angeles, Calif. 


PLAN FOR A NOVEL! — 


Write your testimonial of faith in The American Way of 
life of yesterday, today, tomorrow. A novel may carry 
it better than a short story. My NOVEL WRITING 
PLAN is a day-by-day guidance through preliminary note- 
taking, organization and expanding the idea, assembling 
the characters, plotting, making up the chapters, bal- 
ancing for dramatic emphasis, first draft, and revision. 
Easy to follow, assures a soundly written book, the only 
kind that will sell; and the book must sell! Your written 
faith will help others who cannot write theirs. 


Write for free particulars. 


ANNE HAMILTON 


Literary Specialist 
Instruction and Criticism: Novels, Poetry, Short Stories 


745 So. Plymouth Bivd. Los Angeles, Calif. 


WAR INSTRUCTIONS FOR WRITERS 


“The war department is concerned over the 
prospect that secrecy of military operations 
may be jeopardized by too much talk about 
codes and ciphers,” writes OWI to A. & J. 
“This matter comes up in fiction oftener than 
in any other type of copy, and we therefore 
request that any discussion of military codes, 
ciphers, or other secret means of communica- 
tion be avoided wherever possible. The fact 
that they exist may be mentioned, as a legiti- 
mate item of news, but discussions of cryptog- 
raphy, or any references which would facilitate 
unauthorized research, would not be helpful to 
the war program.” 

OWT advises that manuscripts dealing with 
the subject of prisoners of war should be 
submitted to the American Red Cross National 
headquarters, in Washington, or to the U. S. 
State Department, before publication. 

Black market stories should be cleared for 
accuracy with Martin Quigley, chief of Special 
Projects, Social Security Building, Washington. 

“In all stories dealing with combat action, 
it should be remembered that teamwork is the 
essence of modern warfare... . 

“If any conflict among various armies of 
the service or among U. S. and allied troops 
is shown, portray it as basically good-natured 
and show it as disappearing when unity against 
the enemy is necessary. Avoid, too, any inti- 
mation of a difference between men who have 
enlisted and those who have been drafted.” 

In Literary Market Tips, subjects OWI would 
like treated in December and January num- 
bers of magazines are given. Many of them 
can be used in fiction, in minor or major ways. 
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THIS ARTICLE may sound horridly ego- 
tistical; will you forgive me if it does? Mr. 
Bartlett asked me to write it; but unless I write 
it in the first person and recount an actual 
experience, and maybe seem to brag, I wouldn’t 
get my point over or make it of value to others. 

Yesterday I was talking with a Hollywood 
friend who was once a heavy-selling writer. As 
usual, he was growling furiously at the world. 
He pointed to a Collier's cover done by a well- 
known refugee artist; having been an artist 
himself, he could criticize it. 

“This bird ought to be house-painting! All 
his faces are alike; here on this cover are three 
men identical in every feature, and two others 
also identical but turned at an angle. And he 
recently had a color-page in Esquire showing 
Washington crossing the Delaware with the 
Stars and Stripes—long before the flag was 
invented!! How do such bozos get by?” 

“By doing exquisitely beautiful work in 
which minor errors are immaterial,” I replied. 

“Bosh! The market's shot to hell. Just like 
stories; you've got to give a story away in order 
to sell it. The war has shot everything to bits. 
You can’t make a living by writing.” 

This was familiar. I tried to get Hank Bar- 
ton out of it by asking how many stories he 
had produced in the past year. He had effected 
little; he was paralyzed by futility. Instead of 
having fifty Mss. in the mail, he had just five. 
They were the same type of story he had been 
writing for years; when I said so, he turned 
on me angrily. 

“What about yourself? I bet you’re not sell- 
ing much in this dog’s market!” 

I got out my sales records for the past two 
years. Here were half a dozen failures; the 


By H. BEDFORD-JONES 


F FOR SUCCESS 


sold Mss. amounted to 63 short stories, 16 
novelettes, and 5 serials or booklengths. Word- 
age was a trifle over a million—nothing to 
boast about but fair enough for an old dog 
past his first youth. 

‘Hm! I guess checks don’t lie,” commented 
Hank grouchily. “What's the secret, or will 
you tell it?” 

“Gladly,” I said, and meant it. I liked 
Hank; I had the urge to get him out of his 
rut and moving again, because he was a good 
guy and worth the effort. ‘First, do you re- 
member when we met four months ago? I 
sketched a novelette for you which was topical 
and you said you’d turn it out in a week. Did 
it sell?” 

“Well,” he rejoined, “‘to tell the truth, I’m 
still making notes on the subject and getting 
my characters in shape. Don’t write so fast 
as I used to.” 


“Neither do I, old-timer,’ I said. “All 
right; let me jolt you. First, you’re rusty from 
lack of effort. Instead of cracking out a story, 
you moon around figuring it out. All your 
machinery gets out of gear. You ought to 
write something—anything—just to keep the 
factory in production. Don’t lose the knack of 
slinging words together.” 

“Can’t write when I can’t sell anything,” 
he grunted. “I need the spur of success.” 

“So do I; you've got to make your own 
spurs, for you can’t sell anything when you 
can't write. Keep writing, even if you know 
it won't sell. The second point dovetails with 
this; aim at new markets and fresh fields. 
Watch out for the danger of the editor seeing 
your Ms. and saying—'‘Oh, just another Hank 
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Barton yarn!” Attack different sorts of writing. 
Make editor and reader alike realize that Hank 
Barton is always branching out and producing 
something with a new slant or angle. You 
must keep writing to do this.” 

“It’s too durned hopeless,” he said. 

“That's what every beginner thinks, and 
rightly; it’s hopeless, and if you can’t stick it 
out and conquer it, you're washed up.” 

“Easy for you to talk,” he came back hotly. 
“Your name sells a story.” 

“Bosh!” I pointed to the record. ‘Exactly 
two-thirds of these sales went to good markets, 
including the slicks, under noms de plume, 
without the editors always knowing who the 
guy was. Editors like to discover new writers, 
you know. Of the balance, two-thirds sold and 
appeared over my own name. The residue, 
having failed in good markets, went to the 
lesser-paying pulps under assumed names. I’m 
covering up nothing, Hank; I'd like to pull you 
back into the traces, so commerce has no secrets 
from you.” 

He pondered. ‘Well, I can’t see as you've 
got any spectacular formula there. Suppose 
you start from the ground up to make a writer 
out of me; what's the first step?” 

“To start. Throw overboard your weight of 
knowledge. Forget your pessimism. Go at it 
as you did twenty years ago. I'll lay down the 
same formula for you that I've figured out for 
myself, if I ever get stale and grouchy and 
blame everybody except myself for failure. 
Start at the beginning. If you don’t succeed 
with the big markets, hit at the lesser ones and 
work up. Get enthusiastic; quit damning the 
editors. Let’s go into the thing carefully, now, 
and canvass the whole situation.” 


So we did. There are many Hank Bartons, 
I find; our findings may be of value not only 
to them, but to many another discouraged 
writer. Please remember I am no Polyanna: 
indeed, many accuse me of the most out- 
rageous pessimism, but I think they are a trifle 
wrong. 

The first thing to stake down is a market 
survey, and the realization that the present 
market for writers is a regular goldrush boom. 

Those of us not barred by age or disability 
are in the services, so competition is a bit 
diminished—not much, though. Fiction is 
more than ever in demand on all sides; no 
matter what may be a writer's forte, his great- 
est trouble is turning out enough stuff. The 


The Author & Journalist 


H. BEDFORD-JONES 


Incredible as it may seem, Bedford-Jones launched 
his literary career as a writer of juvenile verse. Later, 
he became famous as a master of swashbuckling adven- 
ture in the far mg of the world (where editors and 
readers thought he had lived long, so authentic was his 
writing, but where he had never been!) He is the author 
of “The Fiction Business” and ‘‘The Graduate Fictioneer,” 
and other books, poems, translations, 
serials, etc. 


more prolific he is, the more he can place, 
provided he knows writing mechanics. The 
pulps are booming with the rest— 

“And not paying enough to buy dog-bis- 
cuit,” says Hank bitterly. 

Well, I don’t know about that. They’re 
using a terrific amount of wordage. Thirty 
years ago, a handful of prolific writers made a 
fat living by whipping out stuff at low rates 
and selling everything to some one magazine 
group; that identical situation exists today. 
The only difference is that today sensational- 
ism is wanted, and careless, sloppy writing gets 
by. 
So, in any pulp field, a good living should 
exist if you can turn out a minimum of 
20,000 words a week—and if you can’t, then 
learn how by practise. The market-may revolt 
your higher sensibilities or you may turn up 
your nose at a half-cent per word; that’s your 
affair entirely. I’m not discussing what’s be- 
neath your dignity, but what’s to come out of 
your typewriter and pay your bills. 

Anyway, I'll wager that Hank could settle 
down for three months, determined to grind 
out nothing but a living from the pulps he 
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most despises, and at the end of that period 
would smile at his bank balance. And I never 
gamble except on a sure thing. 

Aside from this phase of the market, others 
are equally vulnerable to hot stuff. The war 
has of course exerted a tremendous influence. 
Many of the general magazines want escape 
material, others want war stuff from warriors 
only; but the best recipe I know was given me 
by the editor of a big illustrated magazine who 
made good on it by buying everything written 
to his formula that was sent him: “We want 
no stories whatever about the war; we want 
all our stories about people who are in the 
war.” Read that over again and you'll get it. 

If you can turn your hand to articles, as 
Hank can, your market is tremendous. The 
changes in social and economic life offer sub- 
jects on every side; the war gives unlimited 
fields—from articles on Australia to technical 
subjects galore. The magazines are crying for 
such war-background stuff. A retired gent up 
the road from me, who did cruising among the 
Pacific islands some years ago, looked up his 
notebooks and has been selling articles on the 
subject as fast as he could turn them out. Not 
everyone, however, can write articles; they, like 
detective stories, demand a certain technique. 
Or like anything else, for that matter. 

There are counter-irritants, of course, but 
they are minor in the market at large. 

After this, says Hank, what next? Perhaps, 
either lower or elevate your sights. Go out to 
write for the slicks, let us say—and you come 
face to face with a market yapping for 
originality, with or without mistakes. Do good 
work and you can afford to make a few errors. 

And so we come back, I fear, to the prime 
essential: How to write? It can be told in the 
definition of the word “failure,” strangely 
enough. The original old French word signi- 
fied one who missed or overshot the mark; 
that is all. I said to Hank: 

“Clamp that definition of the word hard 
and fast in your mind. It implies two things: 
first, optimism, because you wouldn’t be shoot- 
ing at a mark anyhow, unless you had some 
hope of hitting it; and second, effort and 
continuity of effort in repeated attempts to hit 
the mark—because either to fail or to suceed 
you must try and keep on trying. I think you'll 
find this a stimulating thought whenever you're 
tempted to call yourself a failure.” 

Hank pondered this. “Why, darn it all,” 
he exclaimed, “that’s just the same old stuff 
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I learned as a beginner—only said in a new 
way!” 
“Which,” I replied, “is the perfect formula 
for writing stories that sell.” 

Maybe I’m right, maybe not, but I think 
Hank Barton will come back. 


ANCTHER BOOK CONTEST FIASCO 


Alfred A. Knopf, Inc., has notified contestants that 
the Borzoi Books for Young People award will not 
b+ made. More than 1,000 manuscripts were sub- 
mitted. States the announcement, in part: ... “In 
the opinion of the editors, none of the works sub- 
mitted measures un to the accepted, exacting stand- 
ards by which children’s literature is judged.” 

This announcement comes as an even greater sur- 
prise than the recent Atlantic result. The U. S. has 
so many thoroughly competent professional writers 
in the juvenile field that the amazement and _ in- 
credulity of writers—and the surprise of this maga- 
zime—are even greater than the Atlantic no-award 
announcement evoked. 

Somehow, with the war, judges in book contests 
seem to be attaining a new high in their regard for 
“accented, exacting standards.” 


oooo 


I’ hispers, 280 Madison Ave., New York, a new 
confession now out, prefers confession material 


around 4000 words. Editor is Cornelia Makarius. ° 


Payment is made on publication at 2 cents a word. 


Conde Nast, founder and head of Conde Nast 
Publications, which include Vogue, House and Gar- 
den, and Glamour. died the latter part of September. 


Mail addressed to Southwestern Bottler, P. O. Box 
1922, San Antonio, Texas, is returned by the post- 
office—"Box forfeited.” 


The American Teacher, 506 S. Wabash Ave., Chi- 
cago, IIl., uses articles on education and labor, 1500 
to 2500 words in length, but makes no payment. 


THE AUTHOR COMPLETES 
A BOOK 


By STANTON A. COBLENTZ 


After swift fingers tap the final key 

And tired eyes behold a glad ‘‘THE END”; 
After the months of dream and drudgery, 
The author shuts the book, and feels a friend 
Has left his side; and, strangely, all his days 


Turn blank; and, much although he used to strain 


To check a reference or prune a phrase, 
He envies now that dear departed pain. 


And he forgets how, all the plodding year, 


While mounds of paper, sprawled and interlined, 


Rose on his desk, and challenged, ‘‘Persevere!”’, 
He prayed to leave the burden soon behind. 
But now its absence seems too much to brook; 
He takes up pen, and starts another book. 


i 
| 
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ONE NOVELIST AND FOUR 


. . . By BRYLLION FAGIN 


| | | PUBLISHERS 


I HAVE before me a stack of neatly type- 
written sheets meant to be a novel of 80,000 
words. Also before me is a short letter from 
a well-known New York publisher saying, in 
part: “There is some very good writing in it, 
but there seem to be faults of technique which 
keep it from being entirely successful.” 

The novel is not of my writing. It was 
brought to me by its author who had sub- 
mitted it to four publishers, thus far, all of 
whom had felt that the manuscript has merit 
but not enough to warrant publication. In 
desperation the author finally came to my 
office, with the plea that I tell him honestly 
what his novel lacks. I have thus far read only 
the first thirty pages and I am filled with 
admiration for the publishers who have seem- 
ingly read all of its four hundred pages. Their 
patience is astounding. 

For I, myself, do not intend to read any 
further. The author is a stranger to me, and 
I feel that my first obligation is to the students 
in my creative writing classes. My second 
obligation is to my own writing. I have neither 
the time nor the patience to give a course in 
novel writing to a man who has been able to 
learn so little by himself. There are many 
books on the subject, and there are many pro- 
fessional critics, some of whom are both able 
and honest. And, in the final analysis, I be- 
lieve that if an intelligent man has a creative 
urge strong enough to tell a story four hun- 
dred pages long, it ought to be strong enough 
to lead him to the mastery of the technique of 
telling his story clearly and effectively. 

I shall, of course, tell this author why I do 


. hot intend to read beyond the thirty pages I 


have read and why, had I been a publisher, I 
should not have felt justified in reading on in 
the hope of finding a publishable manuscript. 
What I shall tell him will naturally be clearer 
to him than to the readers of this periodical, 
who have not had the advantage of either 
writing or reading this novel. Nevertheless I 
believe that any writer ought to be able to 
profit by the mistakes of his fellow-writers. 


The problems of craftsmanship should be the 
perpetual study of anyone who aspires to 
creative expression. This case is, in my obser- 
vation, typical rather than unique. 

The second sentence of the manuscript 
reads: ‘June was putting on her best garments 
for northern latitudes and anemones and jon- 
quils were waving their delicate tendrils lazily 
in the breeze.’’ I venture to say that our author. 
is proud of this sentence. Yes, indeed. But 
pretty writing is not good writing. It is soft 
and mushy.. Better to be lean and muscular. 
Such passages—and there are many in the first 
thirty pages—give the novel a tone which is 
unfair to the interesting plot and the dignified 
characterization the author has somehow man- 
aged to convey. There is somewhere in our 
author's make-up a hangover of what we 
teachers of composition generally call ‘‘Sopho- 
moric writing.” 

On page 2 we are. confronted with this 
sentence: ‘In short, she was a modern woman, 
discriminating, and studied everyday activity 

.’ One does not have to be a learned 
grammarian to recognize that something is 
wrong, murky, illogical, and inharmonious 
here. Just as one does not have to be a great 
logician to feel that this sentence, from page 
21, is all wrong: “Upon being told that he 
was teaching for a living, the man prevailed 
upon him, but not until both got off the train 
did the inquiring passenger insist that John- 
son do him a favor.” Not only must a whole 
novel be clear, but every one of its sentences 
must be thought out clearly. 

Then there is the matter of vocabulary. 
Words have a way of conveying life. They 
can’t be awkward and inarticulate and color- 
less, and still produce an impression of vitality. 
‘‘Nonentities, meaningless words.” Are they? 
“In disgust, she scrawled his name E 
“Crumpling the paper in disgust...” Are 
there no synonyms for ‘‘disgust’’? And these 
are consecutive sentences!! “Presently he 
dropped off to sleep.” ‘Presently a feminine 
voice greeted him.” And then there are 
cliches and inexactitudes: “He tried to act 
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unbiased,” when he really tried to “sound” or 
“appear” unbiased. And, finally, there is some- 
thing which I can only call, irreverently per- 
haps, highfalutin lingo. This, for instance: 
“His build was shrouded in becoming habili- 
ments but his personality hung over her in a 
ghostly Damocleation dilemma.” 

More serious are the numerous lapses in 
style and composition which result in retarding 
the movement of the narrative or in subduing 
its vividness. One is the inability to distinguish 
between scene and summary. “When he talked 
of internes, she winced because she had heard 
him say that...” Why not let us hear him 
say it to her? Since his wishes and opinions 
are important why not give them to us there 
and then in his own words? There is no 
drama in a synopsis. The way a person says 
a thing—his words, his tone, his accompany- 
ing gestures—is part of the story. 

Closely related to this inability to create 
scene is the inability to manage exposition 
smoothly and inconspicuously. There are al- 
ways bits of information, of antecedent action, 
flashbacks, etc., which a reader might need to 


BRYLLION FAGIN 


What’s wrong with that book manuscript you’ve been 
unable to sell? Mr. Fagin’s article may help you to de- 
cide. The author’s work has appeared in magazines rang- 
ing from Atlantic to True Story. He is the author 
of biographies of William Bartram and Sherwood Ander- 
son, and of other books, including Short Story Writing, 
a text. He teaches creative writing and “‘lit’’ courses at 
Johns Hopkins University, Baltimore, Md., where he 
also directs the Playshop. 
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know in order to understand relationships be- 
tween characters and motivation for present 
action. This explanatory material is at best a 
necessary evil; it interferes with the flow of the 
present, active narrative which it is the busi- 
ness of the novelist to tell. Good writers have 
many little ways of “feeding” exposition to 
the reader, ways that are both interesting and 
subtle. They do not present it in heavy 
chunks, but distribute it in little bits here and 
there, at opportune moments. A momentary 
flashback, a searching question, a dramatic 
answer, a reflective or poetic recapitulation— 
these help a story, whereas solid chunks flatten 
it out by clogging the action and depressing 
the tone. 

Overwriting is one of the major crimes 
young writers enjoy committing. “How many 
people understood, and cared less, if they did 
understand the catch-words of ‘Fabric,’ ‘Cry- 
stalline’ and ‘Colloid,’ out of which all living 
things sprang? How much less were they . . .” 
Is this meant to be philosophy? Perhaps. But 
what has all this verbiage to do with the story ? 
“Until two tomorrows, he must remain a 
shadow breaking into artificial planes and 
surfaces.” Can’t he just remain a shadow? 

Continuity is, of course, one of the most 
difficult problems which confront the novelist. 
There is the continuity of sentences, of para- 
graphs, and of chapters. There is the con- 
tinuity of scene and summary, of narrative and 
dialogue. It all must be smooth, natural, 
inevitable. Logical sequence is the answer to 
sentence and paragraph continuity. Scene is a 
matter for the dramatic sense to take hold of. 
Just enough of dialogue and background and 
gesture, then silence. From there, with a con- 
venient restrospective reference, on to summary 
or narrative and the next scene. Good chapters 
are like acts in a drama, with curtains falling 
at the end of one and rising again at the 
beginning of the next. Effective “curtains” 
are essential on the stage, and so they are in a 
novel. 

Finally, a word must be said to my author 
about little mechanical things which are easy 
to learn. Spelling, capitalization, hypheniza- 
tion—these are not inconsequential things. 
Publishers do not enjoy editing manuscripts for 
ordinary English grammar and mechanics. Nor 
do they enjoy correcting punctuation, even if 
they can guess the author’s intention in each 
case. Does the author mean a colon or a dash 
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instead of this inadequate comma? Does he 
mean inner quotes? Does he mean a series of 
semicolons to break up the incoherent jumble 
of clauses? Punctuation is not only a device 
for securing clearness; it is also a reflection of 


personality. 
And yet publishers—or their readers—are 


IT'S IN THE 
] . . + By FRANCIS HAYES 

IT’S IN the 3 x 5 cards. 

Three years ago I was talking to a friend 
who had just returned from Cuba. He had 
noticed that when Cubans gesticulate they 
mean something. Cubans can insult, rave, 
praise, greet, snort, and do a thousand other 
things with their signals. When he demon- 
strated some of them to me, I wrote them 
down. This was the start of a collection which 
has now reached the 600 mark, gathered from 
everywhere. 

Well, so what? 

By shuffling these cards and bringing them 
into some order, I discovered the theme for a 
“learned” article for the Southern Folklore 
Quarterly. Of course, it paid in “prestige” 
only. But it drew the attention of the editor of 
the “Encyclopedia Americana,” and pretty soon 
I had an assignment for the article on Gesture, 
illustrated by photos of students of the college 
where I am a language professor. This paid 
in prestige and in dough. Nobody was as sur- 
prised as I was. It was the first time I had ever 
seen the cards pay off. Most of my friends col- 
lect them—on everything from ‘The Word 
for Horse In Old French” to “The Use of 
Proverbs by Lope de Vega’’—but they usually 
consider themselves lucky if they find a journal 
willing to publish their stuff at all. These 
writers even have to buy their own reprints, 
at no discount. 

I began to peddle the idea around, from 
editor to editor, that gestures were worth a 
good illustrated popular article. I sent reprints 
of the “Americana” article here and there, and 
they all came back but one. However, this 
one was held by the article editor of a national 
weekly—Collier’s. I crossed my fingers (a 
gesture used to appease gods) and waited. He 
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patient people. They have been known to labor 
over faulty manuscripts that show possibilities. 
It is not, however, advisable to try their pa- 
tience too much. It is safer for the author to 
do as much intelligent labor as possible on the 
manuscript before entrusting it to the United 
States mails or to the American Railway 
Express. 


CARDS 


wrote a second letter, suggesting that I come 
to New York and supervise professional 
models in making the illustrations. I was pre- 
paring to do this, when a telegram arrived: 
HAVE ARRANGED FOR HARPO MARX 
TO POSE FOR ILLUSTRATIONS. CAN 
YOU GO TO HOLLYWOOD TO SUPER- 
VISE HIM ALL EXPENSES PAID. 


I gathered up my cards, got the president's 


STORY BEHIND THE ARTICLE 


Francis Hayes (left), Language professor of Guilford 
College, N. C., made Gesture the subject of research. 
Collier's sent him to Hollywood to direct the taking of 
photographs of Harpo Marx. Mr. Hayes has contributed 
to Saturday Evening Post, New York Times and other 
publications. On our cover he is shown with Harpo in a 
jolly mood. 
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permission for a leave, and went. I had 
wanted all my life (Who hasn't?) to go to 
California. The generous editors gave me 
half a thousand dollars to spend on the trip 
and ‘an equal amount for spending it. The 
cards had done it. 

But cards, once they had become my advo- 
cates, did not stop with this. There were 
writeups of my trip in many local sheets. 
Everybody knows that a hejira to Hollywood 
always causes a great deal of local stir. Since 
I returned I have spoken before twenty-five 
men’s and women’s clubs, over the radio sev- 
eral times, and at one state university's class in 
folklore. (Gestures are a folk language.) I 
received letters from old friends whom I had 
almost forgotten. I have a conversation piece 
that is absolutely infallible, especially when I 
talk with a returned tobacco-buyer from Tur- 
key, or a Southern conjure woman. I have a 
vista of human conduct I never dreamed of 
before I began to observe our funny wig-wags 
and nods and doodlings. 

Three days ago a former schoolmate, now 
in journalism, wrote and asked for an inter- 
view. “Be sure,’ she said, “not to give your 
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story to anybody else.” “But the AP has al- 
ready run a story,” I replied, “and Life has 
sent a photographer down, and I am about to 
become an ‘Interesting People’ for American.” 
matter,” she said, “I’m going to write 
you up for the state magazine.” 

When I think of this windfall of travel, 
money in my pocket, and publicity, I’m con- 
vinced it’s in the cards. If you get 600 cards 
on anything, you know more about it than any- 
body else and you discover fresh and vital in- 
formation. The fields are limitless, but the 
prize of them all is folklore. Get a pocketful 
of cards, sharpen your pencil, and pick out just 
one folk theme and watch people at it. When 
you get from 200 to 500 cards, start shuffling 
(classifying), and then start writing. 

Hint: if you are not quite sure what folk- 
lore is, and most people aren't, take a two- or 
three-hour look at Stith Thompson’s “Folk 
Motifs.” (Someday Hollywood will discover 
that book, and the whole direction of things in 
the movies will change, and for the better: all 
folk themes have been tried and found not 


wanting, otherwise they would not have be- . 


come folklore.) 


THE STUDENT WRITER 


By WILLARD E. HAWKINS 


XLVI—THE MASTER FORMULA 


In our search for the twelve basic themes we found 
it helpful to isolate a master theme, from which, in 
a sense, all other themes derive. A “master formula” 
should prove similarly helpful in any attempt to iso- 
late the formulas of fiction. Is there, by any chance, 
such a master formula for stories? 

Needless to say, there is. It has already been dis- 
cussed many times—notably in the first lesson of this 
series. It may be variously expressed, but a good way 
of stating it is this: “An obstacle and its overcom- 
ing.” Other versions of the same thought are: “A 
problem and its solution.” “A desire and its satisfac- 
tion.” 

For strict accuracy, a more impersonal statement 
might be preferred: “Conflict between opposing 
forces.” Thus expressed, the formula becomes more 
clearly applicable to the full range of possible stories, 
including those dealing with frustration or tragedy. 
The three alternatives thus are: (1) ‘Force A over- 
comes Force B’’; (2) ‘Force B overcomes Force A’’; 
or (3) “Force A opposes Force B, but neither over- 
comes the other.” 

The forces involved are usually (though not nec- 
essarily) human characters. If Force A is the hero or 
character with whom the reader is led to sympathize, 
and if Force B is the villain, or character the reader 


is led to consider hateful, then our first alternative be- 
comes the conventional story pattern in which the hero 
desires to accomplish a commendable purpose, the vil- 
lain interposes obstacles, but the hero finally wins out. 

In the second alternative, the hero desires to ac- 
complish a purpose, the villain interposes obstacles, 
and the hero is defeated. Phrased in another way, the 
obstacle overcomes the purpose. If this defeat leaves 
the hero merely beaten or humiliated, the story prob- 
ably may be classed as one of frustration. If it results 
in his death, or in death or great disaster to persons 
involved with him, the story would be classed as tra- 
gedy. 

The third alternative may almost be considered a 
theoretical abstraction. However, there are situations 
in fiction, as in life, in which the struggle remains 
static, or a stalemate results—perhaps a sort of armed 
truce in which neither side has won and yet neither 
has lost. These would perhaps be best defined as 
stories of frustration. 

It should be borne in mind that neither force is 
necessarily a human character. Quite frequently, in 
fact, the unsympathetic opposition is otherwise. It 
may be a natural obstacle or force of nature, such as 
a dark forest, a raging flood, a shark-infested ocean, 


a storm, an earthquake, a heat-infested desert, or the , 


like. It may be a condition of society, such as race 
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prejudice, difference in economic station, public indif- 
ference, mob passion, or illiteracy. It may be a char- 
acter trait or “complex’’ on the part of the sympa- 
thetic character—something which he must overcome 
within himself—such as a sense of inferiority, shy- 
ness, selfishness, self-indulgence, quick temper, pre- 
judice, claustrophobia, or other maladjustment to life. 

The following synopses have been chosen to illus- 
trate the three alternatives. 


1. Sympathetic Force overcomes Unsympathetic Force. 
All's Well that Ends Well, by Shakespeare. Helena, 
desiring Bertram, count of Rousillon, contrives to 
force him to marry her. Regarding her as beneath 
him, Bertram deserts his bride. She follows him 
to Florence and there, by a subterfuge, takes the 
place of a girl with whom Bertram had a midnight 
rendezvous. The masquerade eventually is disclosed, 
and Bertram, having found his wife desirable, is in- 
duced to accept her. In this instance Helena is the 
sympathetic force; the opposition is Bertram’s pre- 
judice, which she overcomes. 


Unsympathetic Force overcomes Sympathetic Force. 


Romeo and Juliet, by Shakespeare. Romeo desires 
Juliet, but she is the daughter of the Capulets, with 
whom his family is engaged in a deadly feud. After 
they are secretly married, Romeo becomes involved, 
against his will, in a street quarrel between mem- 
bers of the two houses, and is banished. Juliet, 
about to be married to another suitor against her 
will, takes a sleeping potion to bring on a sem- 
blance of death. Romeo returns to drink poison at 
her tomb. Juliet, wakening to find him dead, stabs 
herself. In this case Romeo represents the sympa- 
thetic force; the unsympathetic force is Juliet’s fam- 
ily, which succeeds in thwarting their happiness and 
indirectly causes their death. 


. Sympathetic Force opposes Unsympathetic Force, 
but neither achieves a conclusive victory. 


Ethan Frome, by Edith Wharton. (The reader may 
or may not agree that this is a clear example. It is 
difficult to name a widely known story of clear 
frustration.) The hero is unhappily married to 
Zenia, a selfish chronic invalid. Mattie, her girl 
cousin, comes to live with them, bringing bright- 
ness, youth, and—love. Zenia, becoming jealous, 
orders Mattie away. Ethan takes her to the sta- 
tion, the trip involving a coast down a long hill 
to the village. Impulsively, they decide to end it 
all rather than live apart. They purposely crash 
into a great elm; but the fates are against them. 
They live on, she helpless with a broken back and 
he a cripple, both tied beyond escape to Zenia 
and slow starvation on the barren farm. Ethan has 
been denied escape either through happiness with 
the one he loves or through death. They live on 
in a state of suspended unhappiness. 
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MEN AND WOMEN OF SPIRIT! 


Writers are just that, judging from the 
letters we have received, replying to Stuart 
Redding’s “Are Writers Snobs? Yes!’ (Oc- 
tober A. & J.) Ten dollars is offered for the 
best letter received before November 1. The 
winning letter will be published in the Decem- 
ber issue. November 1 is the closing date 
for letters on the subject, “Should He Quit 
His Job?” announced in the October issue; 
a $5 award. Entries in both contests should 
be addressed to Contest Editor, Box 600, Den- 
ver, Colo. 
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When it comes to actual practice, the first alterna- 
tive, “Sympathetic Force overcomes Unsympathetic 
Force,’ may be regarded as the story formula. Much 
of the deathless prose of all times has concerned itself 
with tragedy, but stories of tragedy or frustration are 
comparatively rare in modern fiction—especially mag- 
azine fiction. The preferences of the reading public 
rule, and this public unquestionably prefers stories 
with a ‘‘lift’’—stories of optimistic viewpoint—stories 
which imply that right will eventually prevail in all 
situations and that evil is certain to get its ears 
knocked down. 

For all practical purposes, therefore, the basic for- 
mula of fiction may be phrased as ‘‘An obstacle and 
its overcoming,” with all its implications of a happy 
ending. 

The formula underlies all of the more specific for- 
mulas we are likely to discover. The story pattern im- 
plicit in the formula follows this general trend: 

The protagonist desires to accomplish some pur- 
pose. Obstacles are interposed. The efforts of the pro- 
tagonist eventually overcome these obstacles and ac- 
complish the purpose. 

Sewell Peaslee Wright, in his famous article, “The 
Detour Theory of Plotting,’ expressed the formula 
graphically by a map in which the hero is shown set- 
ting out on a straight road toward his destination. His 
simple purpose is complicated when he comes to a 
detour sign. Taking the detour, he is beset with fur- 
ther obstacles and dangerous situations. He = sur- 
mounts them, one by one, and finally, by a round- 
about path, reaches his destination. 

A simple, unopposed trip from one point to an- 
other—to the accomplishment of a purpose—is the 
negation of a story. Only in the difficult roundabout 
trip—the overcoming of obstacles—is there possible 
story value. These detours offer the means of incor- 
porating drama, suspense, surprise, the emotional 
and intellectual thrills, which combine to create story 
interest. 


PRACTICE SUGGESTIONS 


1. From your reading, furnish additional examples 
illustrating the three alternatives possible under the 
Master Formula: (1) Sympathetic Force overcomes 
Unsympathetic Force; (2) Unsympathetic Force over- 
comes Sympathetic Force; (3) ‘Forces in conflict re- 
main in status quo, neither decisively overcoming the 
other. 


2. Devise plots of your own illustrating each of the 
three themes. 


3. Take examples of each variation and see if you 
can reconstruct them so that they become examples of 
the other two. (That is, convert a story in which 
Sympathetic Force overcomes Unsympathetic Force 
into a story of tragedy or frustration wherein Un- 
sympathetic Force is victorious; again into a story 
which leaves the two forces deadlocked.) 


(Next month: The Most-Used Formula.) 


WRITERS 


I have a personal service to help a limited number 
of writers solve their problems “from beginner to 
successful writer.’’ Whether you are just beginning 
or a writer, will discuss your problems with you be- 
fore we talk service. Write me fully and freely 
about yourself, writing experience, problems, ques- 
tions, etc. Will answer by personal letter as fully 
and helpfully as I know how. If I can’t help you 
will tell you who can. No one else will see your 


letter. 
HOWARD A. GREGG 
Box 98 Cambridge, Ohio 
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THE AUTHOR AND JOURNALIST'S ANNUAL HANDY MARKET LIST OF 


PUBLISHERS 
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This pncincngy < f of American book publishers is brought up to date and published annually. 

firm, address, the approximate number of titles issued per year, types of books published, 
h limits, methods of remuneration, and the name of editor or officer in charge of buying 
ublishers who have furnished incomplete information in all ene do not ordinarily con- 
“Vanity publishers’’—that is, concerns that pub 


includes name 0: 
preferred len; 
manuscripts. 

sider submitted material. 


Information 


ish at author’s expense, without 


regard to merit of material—have been excluded in all cases where the facts are known to us. It is suggested 
that readers prounye this issue, and make corrections, as changes in the publishing field are noted in the 


Literary Mar! 
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y Press, 150 5th Ave., New York and 810 
Broadway, Nashville, Tenn. (50 titles yearly.) Religious, ethical, 
church school books; religious education texts; history, hymnody, 
philosophy. Juvenile fiction and non-fiction; leisure-time activ- 
ity books for adults and young people. Preferred length, 40- 
75,000. Royalties. Nolan B. Harmon, Jr. 
Allyn and Bacon, 50 Beacon St., Boston. (35 titles yearly.) 
Textbooks. Royalties. Paul V. Bacon, editor-in-chief. Invites 


Mss. 

American Academy of Political and Social Science (The), 3457 
Walnut St., Philadelphia. Works on political and social science. 

es not invite submissions. 

American Association for Adult Education, 525 W. 120th St., 
New York. Adult education, non-fiction. Does not invite sub- 


missions. 
American Baptist Publication Society (The), 1701-3 Chestnut 
St., Philadelphia. “See The Judson Press.) 


_American Book C 
75 titles yearly.) School and college textbooks. 
W. Livengood 


» 88 Lexington Ave., New York. (App. 
Royalties. W. 


American Library Association, 520 N. Michigan Ave., Chicago. 
(20 to 30 titles yearly.) Bibliographies, indexes, books on ali 
aspects and types of lib rary service. Ss not invite general 
submissions. yalties. O. Fontaine. 


American Photographic ainaiaes Co., 353 Newbury St., Bos- 
ton. (5-10 titles yearly.) Technical and educational ks on 
photography, photo engraving, collecting, hobbies, arts and 
crafts. reliminary correspondence necessary. Outright pur- 
chase; occasionally royalties. Frank R. Fraprie. 


Society, Drexel Ave. and 58th St., Chi- 
50 titles yearly.) Technical books, all kinds; 


American 
cago. (Approx. 
Royalties or outright purchase. J. Ralph 


vocational textbooks. 
Dalzell. Invites Mss. 


American Tract Society, 21 W. 46th St., New York. (12 titles 
yearly.) Religious books, translations, reprints (50,000-60,000) ; 
tracts, 1000-1500 words. 10% royalties, author’s expense. M. 

Brauer, Rev. Wm. H. Matthews. Invites Mss. 


Anderson (The W. H.) Co., 524 Main St., Cincinnati, Ohio. 
(12 titles yearly.) Law books. Royalties. George C, Trautwein. 


Antioch Press (The), Yellow Springs, Ohio. (Up to 10 titles 
yearly.) Textbooks, translations, essays, non-fiction, Royalties, 
occasionally author’s expense. Write before submitting Mss. 
Freeman Champney, Mer. 

Appleton-Century Co. (D), Inc., 35 W. 32nd St., New York 
(General publishers.) Novels. Non-fiction; biography, autobiog- 
raphy, memoirs, ks on psychology, sociology, journalism, 
history. Juveniles; books for older boys and girls. Hymn books; 
books dealing with the drama; travel books. Textbooks. Roy- 
alties. Trade publications: John L. B. Williams, George Shiv- 
ely, C. Gibson Schaeffer, Eds. Educational Dept.: Dana 
Ferrin, editor-in-chief; Frederick S. Pease, Jr., Ed. Secondary 
school texts, Carl Van Ness. Hymn books, Caroline G. Parker. 
Medical, W. H. Surber. 


Arcadia House, Inc., 70 5th Ave., New York. Clean romantic 
novels, about 65,000 words. Royalties. Samuel Curl. 
itectural Book Publishing Co., Inc., 112 W. 46th St., New 
(10 titles yearly.) Textbooks on architectural art. tex- 
Technical works, translations. refer- 
Royalties, occasionally author’s ex- 


Archi 
York. 
tiles, interior decorations. 
ence standard works. 
pense. . M. McRostie. 

Arco Pablhing Co. » 480 Lexington Ave., New York. (30 
titles yearl ivil service textbooks, 150 pages. Outright 
purchase. avid Moskowitz. 

Argus Book Shop, The, 16 N. Michigan Ave., Chicago, (25 
titles yearly.) Novels; non-fiction; translations. Royalty basis. 


Association Press, 347 Madison Ave., New York, (30 titles 
yearly.) Non-fiction, on religious subjects, sociology, social 
problems, recreation, physical topics, group work, education, 
guidance, inspirational. Royalties. S. M. Keeny. 

Atlantic Monthly Press, 8 Arlington St., Boston. (20 titles 
yearly.) (Publishes with Little, Brown.) Novels, 50,000 to 
200,000 words. Non-fiction; biography, history, essays, autobiog- 
raphy, inspiration. Textbooks. Juvenile fiction and non-fiction, 
10 years and older. Royaities. 


invites Mss. 


Augsburg Publishing H 425 S. 4th St., Minneapolis, 
Minn. (15-20 titles yearly.) Lutheran religious books. Con- 
siders Mss. but requires considerable time for decisions, Out- 
right payment, occasionally royalties or author’s expense. Ran- 
dolph E. Re gt 

tin (J. J.) Inc., Publisher, 141 E. 29th St., New York. 
(10 titles yearly.) American Indian, art, science, history, non- 


ugustana Book Concern, Rock Island, Ill. Religious books; 
juventie fiction for Sunday School periodicals. Outright purchase. 


Daniel Nystrom. 
Aurand Press, 900 N. 3rd St., Harrisburg, Pa. (2 to 6 titles 
yearly.) Pennsylvania history and sociolo; books. Royalties, 
outright purchase. A. Monroe Aurand, Jr. 


et Tips department from month to month, until the next directory is published a year hence. 


(50 titles yearly.) 


Avon Book Co., 432 4th Ave., New York. i 
readings, poetry, 


Preferred length, 356 pages. Novels, plays, 
reprints. Royalties. Mr. Jo. Meyers. 


Baird-Ward Press, 910 Commerce St., Nashville, Tenn. (50-60 
titles yearly.) General publishers of privately- printed editions 
of fiction, non-fiction, textbooks, religious books, plays, read- 
ings, poetry, translations, juveniles. Author stands entire cost. 

Baker (Walter H.) Company, Inc., 178 Tremont St., Boston. 
Plays, platform readings, material for entertainment. Special 
day programs for schools. Royalties or outright purchase. 

Bancroft-Whi Co., 200 McAllister St., San Francisco. 
(100 titles yearly.) Law books. Royalties, outright purchase, 
sometimes author’s expense. 

Bankers Publishing Co., 475 Main St., Cambridge, Mass. (4 
titles yearly.) Banking and finance books. Keith F. Warren. 


Banks-Baldwin Law Publishing Co., 1904 Ausel Road, Cleve- 
land, Ohio. (15 to 50 titles yearly.) Law texts, state statutes, 
digests, etc. Outright purchase. 


Bar D Press, Siloam Springs, Ark. (25 titles yearly.) Mss. 
of Southwestern interest to 40,000. Royalties; author’s ex- 
pense on verse. Davis. Invites Mss. 


Barnes (A. S.) Co., 67 W. 44th St., New York. (20 to 30 
titles yearly.) Textbooks on physical education, health; works 
on leisure, recreation; folk dancing, games, hymnals. Royalties, 
John Barnes Pratt, John Lowell Pratt, Alice W. Frymir. 


Barnes & Noble, Inc., 105 Fifth Ave., New York. College 
textbooks, technical works. Royalties. A. W. Littlefield. 


Barrows (M.) & Co., Inc., 443 4th Ave., New York. (15 titles 
yearly.) Home economics. Royalties. H. Tanner Olsen. 


Beacon Press (The), 25 Beacon St., Boston. (12 to 15 titles 
yearly.) Non-fiction; philosophical, ethical, Unitarian, educa- 
tional and religious textbooks, plays. Juvenile non-fiction. Roy- 
alties or outright purchase. Dr. Everett M. Baker. 


Beckley-Cardy Co., 1632 Indiana Ave., Chicago. Juvenile non- 
tiction, 6 to 14 years, for school reading. Plays, entertainments, 
games, cutouts, etc. Royalties or outright purchase. & 
Sindelar. 

Behrman’s Jewish Book House, 1261 Broadway, New York. (10 
titles yearly.) Books on Jewish subjects in English. Non-fiction, 
religious books, textbooks, juvenile fiction and non-fiction. Re- 
prints. Royalties; occasionally author’s expense. Miss Dena 
Behrman. 

Bender (Matthew) & Co., Inc., 109 State St., Albany, N. Y. 
149 Broadway, New York. (50 to 100 titles yearly.) Single vol- 
ume and encyclopedic law texts for all states, annotated statutes, 
form books, reports. 

Benziger Brothers, 12-14 W. 3rd St., New York. (40 titles 
veut "hooks for Catholics, any subject. Royalties, outright 
purchase, or author’s expense. 

Bible Institute Colportage Assn., 843 N. Wells St., Chicago. 
(30-40 titles yearly.) Conservatively Christian books, 32-128 
pages; juvenile fiction atid non-fiction. Query before submitting 
Mss. Royalties, outright purchase, usually author’s expense. 
Wm. Norton, Mgr. 

Binfords and Mort, Graphic Arts Bldg., Porland, Ore. (12-15 
titles yearly.) Material pertaining to the Northwest. Novels, 
non-fiction, textbooks, plays, reprints, juvenile fiction 
and non-fiction, 60-80,000 wor Royalties, author’s expense. 
Peter Binford. 

Black Archer Press, 335 S. Dearborn St., Chicago. Bibliog- 
raphy; plays; readings; poetry. William Targ. 

Black Faun Press, (Compass Editions) 121 Edgerton St., 

Rochester, N. Y. (Approx. 10 titles yearly.) Novels; non- 
fiction; text-books; all kinds of technical books; _ religious 
books; plays, readings, poetry, age yo juvenile fiction 
and non-fiction; reprints. Not exceeding 40 words. Royalties, 
by arrangement; sometimes author’s expense. Rae Beamish. 
Invites Mss. 
_ Blackiston Co. (The), 1012 Walnut St., Philadelphia. Non- 
fiction; science, agricultural, technical, medicine, dentistry, 
pharmacy, chemistry, physics, biology, etc. Textbooks for stu- 
dents and practitioners. Royalties. orace G. White. 

Bloch Publishing Co., 31 W. 3lst St., New York. (17 titles 
in 1942.) Jewish literature, Judaica and "Hebraica. Bibles, pray- 
er books, fiction, juveniles, educational books, anthologies. Roy- 
alties, outright purchase, or author’s expense. Invites Mss. 

Blue Ribbon Books, 14 W. 49th St., New York. (Division of 
Garden City Pub. Co., Inc.) Reprint editions of novels, non-fic- 
tion. 

Bobbs-Merrill Co. (The), 724 N. Meridian St., Indianapolis. 
(75 titles yearly.) Novels, 60,000 words up, all types. Juvenile 
fiction and non-fiction, 20,000 words up. Adult non-fiction— 
biography, history, Ee popular science, politics, sociology, 
religion, 60,000 words up. extbooks for schools and grades. 
Law books. Royalties. General publications, Mrs. Jessica B. 


Mannon; textbooks, Lowe Berger; law books, R. L. 


oorhead, 
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Bowker (R. R.) Co., 62 W. 45th St., New York. (5-6 titles 
yearly.) Book-trade reference books and periodicals. Royalties. 
Frederic G. Melcher. 

Bradley (Milton) Co., Springfield, Mass. Juvenile books fr 
supplementary reading, ages 7-15. Royalties. 

Bridgman Publishers, Inc., 145 4th St., Pelham, N. Y. (3-4 
titles yearly.) Textbooks on art education, about 80 pages. 
Royalties; outright purchase. Geo. B. Bridgman; E. C. Bridg- 


man. Invites Mss. 

Broadman Press, Sunday School Board, Southern Baptist Con- 
vention, 161 8th Ave., N., Nashville, Tenn. (30 titles yearly.) 
Religious non-fiction, adult and juvenile; religious textbooks, 
gene Royalties. John L. Hill. 

s Institution, The, Washington, D. C. (6-8 titles 

Pa conomic books by staff members. No Mss. wanted. 
G ton. 

Ade Publishing Co., 540 N. Milwaukee St., Milwaukee. (50 
titles yearly.) Non-fiction; teachers’ professional, Catholic re- 
ligious. Textbooks for elementary, secondary schools, colleges; 
technical mechanical books. Royalties. Wm. G. and Wm. 
Bruce. 

Bugbee (The Willis N.) Co., Syracuse, N. Y. (About 20 titles 
yearly.) Entertainment material, pave. recitations, special day 
material; especially full poaes plays and novelty stunts. Out- 
right purchase. W. Bug 

Burgess Publishing S. 6th St., Minneapolis. (60 
titles yearly.) Mimeoprint and photo offset publishers. Text- 
books and technical books. Royalties, occasionally author’s ex- 
pense. Charles S. Hutchinson. 

Callaghan & Co., 401 E. Ohio St., Chicago. (75 to 100 titles 
yearly) Law and law textbooks; anything pertaining to law. 

oyalties, outright purchase, sometimes author’s expense. 

Cameron Pub. Co., Woodmont, Conn. (4-5 titles yearly.) 
Text-books. Royalties; outright purchase; author’s expense if 
on subject out of the company’s line. 

Campion Books, Ltd., 140 E. 45th St., New York. (2 titles 
yearly.) General "publishers of novels and non-fiction by Catho- 
lic authors. Does not invite submission of Mss. (At present in- 
active. ) 

Capitol Publishing Co., 629 W. 16th Ave., Portland, Ore, 
Publishers of biographical and _ technical books; publishers and 
compilers of state and city Who's Who books. Invites occa- 
sional biographical compilations by individuals, also small edi- 
tions of small reference or technical volumes. Outright pur- 
chase or royalty basis. Reuben O. Norman, Ed. 

Carlyle House, 535 5th Ave., New York. Non-fiction, for mail 
promotion, 60,000 words. Royalties. J. Irwin. Invites submis- 
sion of 

Caxton Printers, Ltd., Caldwell, Idaho. (25-30 titles yearly.) 
Novels and non-fiction; juvenile fiction and non-fiction. Royal- 
ties. J. H. Gipson. Invites Mss. 

Character Building Publications (Welles Pub. Co.), 12 Ware- 
land Rd., Wellesley Hills, Mass. (3-10 titles yearly.) Particu- 
larly interested in character building and visual history fiction 
and non-fiction for juveniles; biographies; textbooks. Joseph 
B. Egan. Does not invite Mss. 

Chemical Publishing Co., Inc., 234 King St., Brooklyn, N. Y. 
(Unlimited titles yearly.) Textbooks, chemistry and technology. 
Royalties. 

Clark (Arthur H.) Co., 1214 So. Brand Blvd., Glendale, Calif. 
(10 to 12 titles yearly.) Non-fiction; biography, history, travel, 
sociology, economics. Specializes in Americana. Royalties, or 
author’s expense. 

Clark Boardman Co., Ltd., 11 Park Place, New York. (3 
titles yearly.) Publishers of law books. E. S. Morse. 

Columbia University Press, 2960 Broadway, New York. (100 
titles yearly.) Non-fiction, adult ; biography, history, philosophy, 
philology, science, popular science, politics, sociology, educa- 
tion, religion; textbooks, translations. Royalties, or author’s 
expense. Charles G. Proffitt 

Commonwealth Fund (The), Division of Publications, 41 E. 
57th St., New York. Books in fields of public health, medicine, 
mental nyeiene, legal research, mainly based on activities 
financed by the Fund, but other Mss. in these fields considered. 

Comstock Publishing Co., Inc., Cornell Heights, Ithaca, N. Y. 
(6-12 titles yearly.) Educational works on biological science; 
textbooks; non-fiction. Royalties, author’s expense. Ss. 
Schaefer. 

Concordia Publishing House, 3558 S. Jefferson Ave., St. Louis, 
Mo. (40 titles pea coe Novels, religious background (Lutheran). 
Religious and otional books. Usually outright purchase. Does 
not solicit Mss. 

Cornell University Press, 124 Roberts Place, Ithaca, N. Y. 
(5-15 titles yearly.) Non-fiction, textbooks, technical books, 
translations. ae occasionally author’s expense. 

Coward McCann, Inc., 2 W. 45th St., New York. Novels. Non- 
fiction. fo Royalties, sometimes outright purchase. 
Semes Coward and Cecil Goldbeck, eds.; Rose Dobbs, juve- 
nile 

Creative Age Press, 11 E. 44th St., New York. (16 to 30 titles 
yearly.) Novels; non-fiction. Royalty basis. Invites Mss. 

Crime Club, 14 W. 49th St., New York (Affiliated with 
Doubleday, Doran.) (48 titles yearly.) Mystery novels, 60- 
100,000. Royalties. I. S. Taylor. Invites Mss. 

F. S. Crofts & Co., 101 5th Ave., New York. (35-40 titles 
yearly.) Textbooks. Royalty basis. Invites Mss. 

Crowell (Thomas Y.) Co., 432 4th Ave., New York. (40-50 
titles yearly.) Novels; non-fiction; college textbooks; juvenile 
fiction and non-fiction. 50-100,000 words. Royalties. Submission 
of manuscripts invited. Miss E. Riley. 

Crown Publishers, 419 4th Ave., New York. General non-fic- 
tion. Prefers books subject to illustration. Royalties. Edmund 
Fuller. Invites Mss. 

Cupples & Leon Co., 460 4th Ave., New York. yg titles 
yearly.) Juveniles, all types; young children, 5-30,000; teen 
age, 47-60,000 words. Translations, occasional as mag Royal- 
ties or outright purchase. A. T. Leon. Invites Mss. 

Dartnell Corp., 4660 Ravenswood Ave., Chicago. (6 titles 
yearly.) Publishers of technical books on sales subjects. Eu- 
gene Whitmore. Royalties. Does not invite Mss. 
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Davis, (F. A.) Co., 1914-16 Cherry St., Philadelphia. One- 
volume medical and nursing technical books. Royalties. 

Day (The John) Co., 40 E. 49th St., New York. (About 30 
titles yearly.) General publishers. Royalty basis. Invites Mss. 

Daye (Stephen) Press, Inc., Brattleboro, Vt. (10 titles yearly.) 
New England non-fiction, books about the country scene, hum- 
orous books for convalescents and expectant parents, ski books, 
40-100,000. Royalties. Howard S. Cady, Mng. Ed. Invites Mss. 

Devin-Adair Co. (The), 25 E. 26th St., New York. (5-10 
titles yearly.) All kinds of non-fiction. Royalties. Devin A. 
Garrity. Invites submission of Mss. Very fussy as to quality. 

Dial Press, Inc., 432 4th Ave., New York. (30-40 titles year- 
ly.) Serious novels, all types (50,000 to 100,000). Non-fiction, 
adult; biography, history, philosophy, science, fine arts, antholo- 
gies. Royalties. George Joel. Invites Mss. 

_ Dietz Press, Inc., 103 E. Cary St., Richmond, Va. (About 15 
titles yearly.) Virginiana, Americana, anthologies. Royalties; 
sometimes author’s expense. 

Mead & Co., 432 4th Ave., New York. (150 titles 
yearly. } Novels 70,000 words up. Juveniles, ages 10 to 15. Non- 
fiction, adult and juvenile; travel, biography, nature, essays, 
arts and crafts. Poetry; plays. Royalties, occasionally outright 
purchase. F. C. Doda 

Donohue (M. A.) & Co., 711 S. Dearborn St., Chicago. Juve- 
nile fiction and non- fiction; fairy tales (40,000). Reprints. Gift 
books. Does not solicit Mss. Sometimes outright purchase. 

Dorrance & Co., Drexel Bldg., Philadelphia. (45-50 titles 
yearly.) Particularly interested in verse; also publishes novels, 
non-fiction, technical books, religious books, juvenile fiction, 
and love fiction. Royalties. W. A. Dorrance. 

Dorset House, Inc., 55 W. 42nd St., New York. (12 titles 
yearly.) Non-fiction; text-books. Royalties; outright purchase; 
occasionally author’s expense. N. L. Roberts. Mss. invited. 

Doubleday, Doran & Co., 14 W. 49th St., New York. (250- 
300 titles yearly.) Novels; non-fiction, translations, poetry, re- 
prints, juvenile fiction and non-fiction. Royalties, sometimes 
outright purchase. 

Drake (Frederick J.) & Co., 600 W. Van Buren St., Chicago. 
Commercial art, mechanical, technical books; practical books 
for home study. Royalties. S. W. Drake. 

Dramatic Publishing Co. (The) 59 E. Van Buren St., Chicago. 
(40 titles yearly.) Plays, especially 3-act plays suitable for 
high school, with one set, balanced cast or all women; one-act 
plays, especially contest plays; plays for young children, junior 
high; patriotic and religious plays; holiday plays; readings; 
general entertainment material. Interested in photographs of 
productions of manuscripts. Outright purchase, occasionally 
royalties. Reports in 2-3 weeks. Roland F. Fernand. 

Droke (Maxwell), Publisher, 1014 N. Pennsylvania St., In- 
dianapolis, Ind. Material for public speakers, prepared by staff 
or specialists; will consider suggestions. Outright purchase, oc- 
casionally royalties. Maxwell Droke. 

Duell, Sloan & Pearce, Inc., 270 Madison Ave., New York. 
(40-70 ‘titles yearly.) Novels, non-fiction, poetry. Royalties. 
C. A. Pearce. 

Duke University Press, Durham, N. C. Scholarly works; edu- 
cational and religious. Royalties or author’s expense. a: R: 

wire. 

_ Dutton (E. P.) & Co., Inc., 300 4th Ave., New York. (150 
titles yearly.) Novels of permanent literary value; mystery 
and detective fiction. Non-fiction; religion, travel, fine arts, 
biography, memoirs, belles lettres, history, science, psychology, 
psychics, child culture. Poetry. Textbooks and technical works 
if of general interest, translations, reference works. Juvenile 
fiction and non-fiction; fairy tales. Royalties. George Moreby 
Acklom, Ed.; Marguerite Vance, Juv. Ed. 

Eerdmans (William B.) Publishing Co., 234 Pearl St., N. W., 
Grand Rapids, Mich. (40 — yearly.) Religious works—non- 
fiction, novels (30,000-60, Juvenile fiction, 10,000-15,000, 
Royalties, sometimes Foon sna expense. Query before submis- 
sion, 

Eldridge Entertainment House, Franklin, O. (30 titles yearly.) 
Amateur entertainments; plays for children and adults; 
ettas, plays and entertainments for schools and churches. Gut- - 
right purchase. H. C. Eldridge. Invites Mss. 


Falmouth Publishing House, 12 Monument Sq., Portland, Me. 
(10 titles yearly.) Novels, non-fiction (both. adult and juve- 
nile); poetry. Royalties, or on a cooperative basis. Invites 
Mss. Kathleen Richardson. 

_Farrar & Rinehart, Inc., 232 Madison Ave., New York. (100 
titles yearly.) Novels, all types. Non-fiction—philosophy, biog- 
raphy, social sciences. Juvenile fiction and non-fiction, all ages. 
College textbooks. Royalties. John Farrar; textbooks, James 
Van Toor. 

Fine Editions Press, The, 227 EK. 45th St., New York, (12 
titles yearly.) General publishers specializing in poetry. In- 
vites submissions. Leslie N. Jennings. 

Fischer (J.) & Bro., 119 W. 40th St., New York. (100 titles 
yearly.) Choral works, organ music, action-songs, entertain- 
ments for schools, No ‘“‘popular’’ music. 

Follett Publishing Co., 1255 S. Wabash Ave., Chicago, (5-6 
titles yearly.) Textbooks; juvenile fiction. Royal ties. Linton 
J. Keith. Invites Mss. 

Foster & Stewart Pub. Corp., 210 Ellicott St., Buffalo, N. Y. 
Non-fiction; aviation; educational, personal experience, adven- 
ture, juvenile. Query first. Royalties. Henry C. F. Stewart. 

Foundation Press, Inc., Chicago. Publishes books under con- 
tract only and does not use unsolicited manuscripts. 

French (Samuel), 25 W. 45th St., New York. Plays for 
Broadway, amateurs, Little Theatres, etc. Royalties or outright 
purchase. (Demands reading fee for considering unsolicited 
Mss.) 

Friendship Press, 156 5th Ave., New York. (10 to 15 titles 
yearly.) Books on world friendship. Religious books. Juvenile 
fiction, ages 6 to 12, non-fiction; no fairy tales. Outright pur- 
chase. Does not buy unsolicited Mss. 

Funk & Wagnalls Co., 354 4th Ave., New York. (40 to 50 
titles yearly.) Serious novels, literary merit, 60,000 words up. 
Non-fiction, adult; reference books, biography, travel, sociology, 
popular science. Royalties. Wm. J. Ryan. 
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Gabriel (Samuel) Sons & Co., 200 5th Ave., New York. (50 
titles yearly.) Juveniles, 3 to 8 years, up to 5,000 words; cut- 
outs, novelties, games and kindergarten pastimes, ideas. Out- 
right purchase, occasionally royalties. A. R. Gabriel. 

Garden City Publishing Co., Garden City, New York. 
(48 titles yearly.) (Affiliated with Doubleday, Doran & Co.) 
Reprint non-fiction, juveniles. Few manuscripts purchased. Roy- 
alties,. outright purchase. H. B. Brownell. 

Garrett & Massie, Inc., 1406 E. Franklin St., Richmond, Va. 
(About 12 titles yearly.) Works on history, biography, Virgin- 
iana, the South. Royalties, sometimes author’s expense. G. 
Massie. 

Gillum Book Co., 2113 Lexington Ave., Kansas City, Mo. 
Home economics technical books; also, plays and readings ont: 
able for home economics groups. Outright purchase. Lulu 
Gilium. Invites Mss. 

Ginn and Company, Statler Office Bldg., Boston. (150 titles 
yearly.) Exclusively textbooks for schools and colleges. Roy- 
alties. E. N. Stevens. 

Globe Book Co., Inc., 175 5th Ave., New York. (25 titles 
yearly.) Non-fiction, textbooks; history, law, English, foreign 
languages, science, mathematics, commerce. Specializes in 
texts and drill devices for elementary, high school, and college 
use. Royalties. H. A. Lerner. 

Gramercy Publishing Co., 419 4th Ave., New York. 
yearly.) Romantic novels, 60,000 words. Miss A. Sachs. 


Greenberg, Publisher, Inc., 400 Madison Ave., New York. (65 
titles yearly.) Novels, serious, on literary level; adult non- 
fiction; biography, psychology, science, education; ‘‘how-to”’ 
hooks; wartime books. Fiction, over 90,000. Royalties. Freder- 
ick Drimmer. Invites Mss. 

Gregg Publishing Co., 270 Madison Ave., New York. (40 titles 
yearly.) Commercial education textbooks and articles. Royal- 
ties, outright purchase. C. I. Blanchard. 

Greystone Press, Inc. (The), 40 E. 49th St., New York. (40- 
60 titles yearly.) Novels of literary quality. Non-fiction; 
biography, history; juvenile fiction and non-fiction. Transla- 
tions. Royalties; never author’s expense on regular publica- 
tions. George Shively Hendricks. 

Grosset & Dunlap, 1101 Broadway, New York. Juvenile fiction 
and non-fiction, picture books, mystery and sports, 50,000 words. 
Royalties. Laura Harris. 

Hale, Cushman and Flint, Inc., 116 Newbury St., Boston. (20 
to 30 titles yearly.) Fiction, non- -fiction, biography, travel, art, 
yhilosophy, popular science. Royalties, Donald J. Cushman. 
favious submission of Mss. 


(25 titles 


Hall & McCreary C » 434 S. Wabash Ave., Chicago. 
(About 20 titles yearly.) Choral music for schools. Submit out- 
line first. Royalties or outright purchase. Welford D. Clark. 


Harcourt, Brace & Co., 383 Madison Ave., New York. (120 
titles yearly.) Novels. Non-fiction; biography, history, general 
literature. Children’s books. Textbooks, college and high 
schools. Royalties. 


Harlow Publishing Corp., 217 N. Harvey St., Oklahoma City, 
Okla. (25 titles yearly.) Law and school textbooks; non- fiction, 
history, philosophy, classics; juveniles. Most interested in all 
kinds of material for schools. Royalties, outright purchase or 
author’s expense. Victor E. Harlow. 


Harper & Brothers, 49 E. 33d St., New York. (250 titles 
yearly.) Novels. Non-fiction, adult and juvenile; science, re- 
ligion, travel, biography, popular history, etc. Textbooks; 
medical, business, industrial monographs. Juveniles, all ages; 
fairy tales. Saxton, editorial director. Juvenile editor, 
Miss Cao Nordstrom; business, Ordway Tead; college text- 
books, F. S. MacGregor; high-school textbooks, R. M. Pearson; 
religious, Eugene Exman; medical, Paul B. Hoeber. Royalties. 


Harvard University Press, 38 Quincy St., Cambridge, Mass. 
Ea — yearly.) Scholarly books, non-fiction in all fields. 
oyalties. 


Hastings House, 67 W. 44th St., New York (30 titles yearly.) 
Non-fiction. Royalties. Invites submission of manuscripts. 
Walter Frese. 


Heath (D. C.) & Co., 285 Columbus Ave., Boston. (80 titles 
yearly.) Textbooks, technical works for schools, colleges. Roy- 
alties. Frank W. Scott. 


Hebberd, Wallace, Publisher, 3 W. Carrillo St., 
bara, Calif. Books for children. Royalty basis. 


Hebrew Pub Co., 77 Delancey St., New York. Fiction and non- 
fiction of interest to Jewish readers, adult and juvenile. Invites 
submission of Mss. Royalties or outright purchase. Leon Reeder. 


Herder (B.) Book Co., 15 and 17 S. Broadway, St. Louis, Mo. 
(12 titles yearly.) Catholic non-fiction; biography, history, sci- 
ence, education, religion. Textbooks. Royalties. 

Hinds, Hayden & Eldredge, Inc., 5 Union Square, W., New 
York. (5 to 10 titles yearly.) Educational books. Textbooks— 
elementary and high school. Royalties, occasionally outright 
purchase. Thomas N. Hinds. 


Holiday House, 72 5th Ave., New York. (10 to 15 titles 
yearly.) Juveniles—fiction, non-fiction, translations, reprints. 
Royalties. Vernon A. Ives. 

Holt (Henry) & C » Inc., 257 Fourth Ave., New York. 
Novels, all types. Juveniles. ’ Non- fiction; humorous and serious, 
business. Poetry. High-school and college textbooks. Royalties. 
Herbert G. Bristol, president; Gilbert Loveland, high school 
Dent.;: R. H. MacMurphey, “college Dept.; William Sloane, 
trade Dept. 


Houghton Mifflin Co., 2 Park St., Boston. (200 titles yearly. 
Novels and non-fiction, all types. Textbooks, technical wor 4 
classical collections, reference works. Juvenile fiction and non- 
— ages 5 to 16. Royalties. Paul Brooks. 

_ Howell, Soskin Publishers, Inc., N.E. 45th St., New York. (30 
yearly.) Novels and non-fiction, both adult and juvenile. 
Royalties. Invites Mss. William Soskin. 

Humphries (Bruce), Inc., 30 Winchester St., Boston, Novels, 
non-fiction, poetry, juveniles, etc. Royalties, outright purchase, 
author’s expense. 

International Publishers, 381 4th Ave., New York. (30 titles 
yearly.) Novels. Non-fiction, adult; history, philosophy, politics, 
sociology, education, economics: specializes in books from Marx- 
ian viewpoint. Translations. Royalties. 
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International Textbook Co., Scranton, Pa. (25 to 30 titles 
yearly.) Trade, technical, business, college Bh high school. 
Each department has its own editor. Royalties. 


Interscience Publishers, Inc., 215 4th Ave., New York, (15 
titles yearly) Particularly interested in science and medicine. 
Text-books. Technical books on chemistry. Royalty basis. 


Iowa State College Press, Ames, la. (12 titles yearly.) Non- 
ficticn, textbooks, reference books in fields of science and tech- 
nology. Royalties. H. E. Ingle. 


ewish Publication Society of America, 225 E. 15th St., Phila- 
delphia. (6 titles yearly.) Jewish subjects. Novels; non-fic- 
tion, adult and juvenile, 100,000 words. Textbooks; volumes of 
short-stories, poetry, plays; translations. Juveniles; fairy tales. 
Royalties or outright purchase. Dr. Solomon Grayzel. 

Johns Hopkins Press, Gilman Hall, Homewood, Baltimore, 
Md. (35 titles yearly.) Non-fiction; scientific, history, practical 
science, political economy, medicine, general books. Does not 
solicit Mss. Royalties or author’s expense. 

Jones (Marshall) Co., Francestown, N. H. (5-10 titles yearly.) 
Non-fiction; books that appeal to a_ special market, no mini- 
mum. Prefers preliminary summary. Royalties; occasionally au- 
thor’s expense. Clarence E. Farrar, Mng. Director. 

Judd (Orange) Publishing Co., Inc., 15 E. 26th St., New 
York. (12 to 15 titles yearly.) Agricultural, garden, dog and 
kennel subjects, handicraft works, textbooks (50,000 and up). 
Royalties; sometimes author’s expense. 

_Judson Press (The), 1701 Chestnut St., Philadelphia, Pa. (10 
titles yearly.) Religious, theological, religious educational works, 
especially Baptist. Some fiction adapted to children and young 
people. Pie ag length, 50,000 words. Royalties, outright pur- 
chase. L. R. Jenkins, D. D. 

Judy Publishing Co., 3323 Michigan Blvd., Chicago. (20 titles 
yearly.) Dog books principally. Not in market for Mss. Roy- 
alties. Will Judy. 


Kaleidograph Press, 624 N. Vernon Ave., Dallas, Tex. (15 to 
20 titles yearly.) Books on poetry and poetry writing; books of 
verse. Ro paeties or cooperative basis. nnual contest for 
poetry boo Whitney Montgomery. 

Kennedy P. J.) & Sons, 12 Barclay St., New York. (20 titles 
yearly.) Novels and non-fiction. Juveniles (50,000). Catholic 
religious, historical, philosophical works, translations. Royal- 
ties or outright purchase. Arthur Kenedy. Invites Mss. 

Keystone View Co., Meadville, Pa. (5 to 10 aes yearly.) 
Visual instruction books. Royalties. G. E. Hamilt 

King’s Crown Press (a division of Columbia "aie 
Press), 1154 Amsterdam Ave., New York. (About 25 titles 
yearly.) Non-fiction. Authors pay all costs. Invites Mss. 


Kinsey (H. C.) & Co., Inc., 105 W. 40th St., New York. (10-12 © 


titles yearly.) Novels, popular themes; non-fiction, 70,000 words 
or more. Royalties. H. C. Kinsey. 


Knopf (Alfred A.), Inc., 501 Madison Ave., New York. (100 
titles yearly.) Novels, high quality. Non-fiction, not too techni- 
cal. Poetry. Juveniles. Translations. Royalties. Invites Mss. 


Laid'aw Brothers, 328 S. Jefferson St., Chicago; 221 4th Ave., 
New York; 770 Mission St. , San Francisco; Santa Fe Bldg., 
Dallas, Tex.; 441 W. Peachtree St., N. E., Atlanta, Ga. (30-50 
titles yearly.) Educational books. Royalties. Herbert F. Han- 
cox. 


Lea & Febiger, 600 S. Washington Sq., Philadelphia. Text- 
hooks; medical, dental, pharmaceutical, nursing, general scien- 
tific books. Royalties. 

Leisure League of America, 1309 W. Main St., Richmond, Va. 
(10 to 20 titles nga Books on hobbies and leisure, games, 
— words. oyalties or outright purchase. James 
Stanley. 


Lippincott (J. B.) Company, 227 S. 6th St., Philadelphia. (75 
to 100 general titles yearly.) Novels, all types. Juveniles 
(25,000 to 75,000), up to 16 years; rarely fairy tales. Non- 
fiction, adult and juvenile, all types. Textbooks. Specializes in 
hiography, history, art, fiction, educational and medical works. 
Rarely poetry or essays. Royalties; occasional outright pur- 
Or? George Stevens; Lynn Carrick; Mary E. Harvey (Juv. 


— Brown & Com , 34 Beacon St., Boston. (85 titles 
yearly.) Novels, juveniles, non-fiction. Also schoolbooks, legal 
works, medical books. Royalties. General literature, 
ene schoolbooks, James W. Sherman; legal, Chas. F F. Wood- 
are 


Liveright Publishing Corp., 386 4th Ave., New York. (25 
titles yearly.) Novels, non-fiction, adult and juvenile (over 60,- 
000 words). Reprints. Royalties. Arthur Pell. Invites Mss. 


Longmans, Green & Co., 55 5th Ave., New York. (100 to 200 
titles yearly.) "Hewola. few, carefully selected. Juveniles, 6 to 
18 years; historical or present-day types. Textbooks. Non- 
fiction; biography, science, philosophy, travel, essays, technical 
and reference books. Plays; three-act comedies, 10 or 12 char- 
acters. Royalties. General Mss., Edward Mills, Jz College 
textbooks, R. L. Straker. Juveniles, Bertha L. “Gunterman. 
Catholic books, Julia Kernan. Plays, G. M. Overacker. 


Lothrop, Lee & Shepard Co., 207 4th Ave.. New York. (25 
or more titles yearly.) Juveniles (50-70,000). Novels (up to 
100,000.) Non-fiction; serious works. Royalties. Invites 

Louisiana State University Press, University Sta., Baton 
Rouge, La. (10 titles yearly.) Non- fiction, technical books, 
translations, 70,000-100,000 words. Royalties or author’s ex- 
pense. M. M. Wilkerson. Invites Mss. 


Lutheran Literary Board, Burlington, Iowa. (6 titles yearly.) 
Religious and books, try. Royalties or 
ag expense. R. Neuman, D. itt., Box 573, Burlington, 
owa. 


Lyons & Carnahan, 2500 Prairie Ave., Chicago. 
yearly.) Textbooks; supplementary reading books 
or outright purchase. J. W. Carnahan. 


Macmillan Co. (The), 60 5th Ave., New York. (Over 500 titles 
yearly.) Books in every field. Novels (60, up), non-fiction 
(50,000 up), adult and juvenile; biography, economics, travel, 
scientific, religion, world problems. Textbooks; science. Verse. 
translations, classical collections, reprints. Juveniles, all ages. 
Royalties. Harold S. Lato. A. J. Putnam, Lois D. Cole, 
Ellen F. Shippen; Doris S. Patee, juvenile. 


(15 titles 
Royalties 
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Macrae, Smith 1712 Ludlow St., (30 
titles yearly.) Novels. Juveniles, all ages. Non-fiction, adult; 
biography, travel, nature. Gift books. Royalties or outright 
purchase. Edward Shenton. 

Manual Arts Press (The), 237 N. Monroe St., Peoria, Ill. (8 
titles yearly.) Textbooks and reference books on industrial edu- 
cation, home economics, the arts, handicrafts, adult and juve- 
nile. Royalties. L. L. Simpson. 

Mathis, Van Nort and Co., Dallas, Texas. (15 titles yearly.) 
Fiction, non-fiction, textbooks, religious books, up to 100,000 
words. Royalties or author’s guarantee. Arthur S. Mathis. 

McBride (Robert M.) & Co., 116 E. 16th St., New York. (25- 
30 titles yearly.) Novels, literary quality, popular appeal, hu- 
mor, 100,000 words. Juveniles, ages 12 to 18; rarely fairy tales. 
Non-fiction, adult and juvenile; biography, history, travel, pop- 
ular science, including medicine. Royalties. Critchell Riming- 
ton. Cobwin Gilman. 

McGraw-Hill Book Co., 330 W. 42d St., New York. (170 
titles yearly.) Non-fiction, adult, science, social science; politi- 
cal science, agriculture, business, economics, engineering. Text- 
books. Royalties. 

McK (David) Company, 604 S. Washington Sq., Philadel- 
phia. (About 50 titles yearly.) Juveniles, all ages. Scientific 
business, yular technical books, classical collections, diction- 
aries, spenalioan. Royalties—10 per cent of retail price; out- 
right purchase. Invites Mss. 

McKnight & McKnight, 109-11 W. Market St., Bloomington, 
Ill. Technical books. Royalties. C. A. Roper. 

McLoughlin Brothers, Inc., 64 Park St., Springfield, Mass. 
(80 to 100 titles yearly.) Juveniles, all ages; fiction and non- 
fiction. Specializes in painting, toy, and novelty books. Out- 
right purchase or royalties. 

Meigs Publishing Co., 805 Occidental Bldg., Indianapolis. (100 
days. Games, novelties. Royalties; outright purchase. P. A. 
Wood, Pres. 

Mercury Mysteries, 570 Lexington Ave., New York. General 
publishers of reprint novels. Lawrence E. Spivak. 

Merrill (Charles E.) Company, 373 4th Ave., New York. (12 
to 50 titles yearly.) Elementary and high school textbooks. 
Royalties or outright purchase. omas P. Horn. 

. Julian, Inc., 8 W. 40th St., New York. Novels, non- 
fiction, juvenile fiction. 


Methodist Book Concern, 150 Fifth Ave, New York. (See 
Abingdon-Cokesbury Press.) 

Military Service Publishing 
burg, Pa. Military textbooks and technical books. 
and outright purchase. B. A. Brown. 

Mill (M. S.) Co., Inc., 286 5th Ave., New York. Well-written 
novels, (65-75,000); non-fiction, novelties, juvenile fiction and 
non-fiction. Royalties. Invites Mss. 

Modern Age Books, 245 5th Ave., 15th Floor, New York. (24 
titles yearly.) Novels, non-fiction, translations, 50,000 words up. 
Royalties. 10%-12%% P. Birk. Invites Mss. 

Morehouse-Gorham . 41st St., New York. Religious 
books for the eS gots L. H. Morehouse. 

Morrow (William) & Co., Inc., 386 4th Ave., New York. (50 
or more titles yearly.) Novels, 60,000 words up, literary and 
popular; mystery stories. Non- actions history, eco- 
nomics. Juveniles. Translations. ames and novelties. 
Royalties, outright purchase. Ng Phi lips. 

Mosby (The C. V.) Co., 2523 Pine St., St. Louis. 


Co., 106 Telegraph Bldg., Harris- 
Royalties 


(35 titles 


yearly.) Medical, dental, pharmacy, nursing, psychology, sur- 
gery books; college texts. 10% royalties, rarely author’s ex- 
pense. Paul Knabe. 


National Home Library Foundation, Dupont Circle Bldg., 
Washington, D. C. (20 titles yearly.) Novels and _ non-fiction. 
Text-books. Poetry. Reprints. Juvenile fiction. (60,000-100,000 
= Outright purchase. Sherman F. Mittell. (Schedule 
u 

National Publishing Co., 239 S. American St., Philadelphia. 
Biblical or religious subjects on assignment basis or by out- 
right purchase. N. B. Keyes. 

Naylor Co., 918 N. St. Mary’s St., San Antonio, Texas. (20 
titles’ yearly.) Novels, non-fiction, textbooks, plays, readings. 
Poetry, translations. Juvenile fiction and non-fiction. Royalties 
or author’s expense. fed O. Naylor. 

Nelson (Thomas) & Sons, 385 Madison Ave., New York. (35 
titles yearly.) Juvenile fiction and non-fiction, all ages; fairy 
tales. Religious works. Classical collections. Dictionaries. Roy- 
alties. Miss McEwen. 


New Directions, Norfolk, Conn. (16 titles yearly.) Novels, 
criticism, belles-lettres, verse, translations. Royalties. James 
Laughlin. 

Newson & C , 72 Sth Ave., New York. (10 titles 
yearly.) Textbooks, supplementary readers, teachers’ books, 


New York Labor News Co, 61 Cliff St., New York. Books 
on labor, Socialism, and allied subjects. 

Noble & Noble, Publishers, Inc., 100 5th Ave., New York. (10 
to 12 titles yearly.) School and college textbooks. Debates, 
public speaking, anthologies, English, geography, aviation, 
mathematics, science, history. Royalties. J. Kendrick Noble. 

Northwestern Press (The), 2200 Park Ave., Minneapolis, 
Minn. Entertainment material; plays for high-school, college, 
societies, amateur production. Outright purchase. L. M. Brings. 

Norton (W. W.) & Co., 70 5th Ave., New York. (50 titles 
yearly) Novels. Non-fiction; philosophy, etc. Col- 
lege textbooks; scientific books. Norton; M. D. Herter 
Norton; Helen Williams, Asst. 


Oxford Book Company, 
cise high-school textbooks, 
drill books, work-books, educational devices. 
of Mss. Royalties or outright purchase. M. H. 

Oxford University Press, 114 5th Ave., New York. (250 titles 
yearly.) Non-fiction; biography, music, medicine. Textbooks, 
classical collections, dictionaries, Bibles. Juvenile fiction and 
non-fiction. Royalties, or outright purchase, rarely author’s ex- 
pense. Philip Vaudrin, trade Ed.; Eunice Blake, juvenile. In- 


Inc., 222 4th Ave., New York. Con- 
visual aid texts, review books, 
Invites submission 
Kessel. 


vites Mss. 


The Author & Journalist 


Paebar Co., Inc. (The), 220 W. 42nd St., New York. (50 titles 
yearly.) Non-fiction; textbooks, religious, poetry. Royalties, 
outright purchase. 

Page (L. C.) & Co., 53 Beacon St., Boston. (15 titles yearly.) 
Novels (60,000-80,000 words), literary quality, popular appeal, 
uplift. Non-fiction, 40,000 words up, library or special promo- 
tional appeal; political or social history, handicraft, inspirational, 
self-help, popular economics, popular informative value. Juve- 
nile fiction and_ non-fiction, 30,000 words up, educational or li- 
brary appeal. No verse, collections of short-stories, fantastic 
material. Royalties or outright purchase. 

Paine Publishing Co., 40 E. Ist St., Dayton, Ohio. Plays, en- 
tertainments, especially 3-act comedies for high-schools, clubs; 
stunts for high-school assembly. Outright purchase. Blanche 
Paine Elliott. 

Penn Publishing Co. (The), 925 Filbert St., Philadelphia. (30 
to 40 titles yearly.) Novels (75,000 words up), all types. Non- 
fiction; travel, biography, sports. Translations. Juvenile fic- 
tion, 7 to 15 years (45,000 to 80,000) ; rarely fairy tales. Roy- 
alties or outright purchase. W. K. Harriman. 

Pergande Publishing Comp » 3331 N. Bartlett Ave., Mil- 
waukee, Wis. (6-10 titles yearly.) Technical and non-technical 
textbooks, Civil Service Soham poet A material, 64 to 160 pages. 
Outright purchase; royalties. Usually does not invite Mss. 

Phoenix Press, 419 4th Ave., New York. (60 titles yearly.) 
Ranch Western novels, romances, sophisticated love novels, 
mysteries, (no first person), 60, words. Prefers synopsis 
first. Outright purchase. Miss A. Sachs. 

Pitman Publishing Corp., 2 W. 45th St., New York. Text- 
books; scientific, technical, arts-and-crafts, vocational, commer- 
cial, educational, business: technical works. 10 per cent royal- 
ties. Geo. Lamb, Ed.-in-chief. 

Platt & Munk Co. (The), Inc., 200 5th Ave., New York (15 
to 30 titles yearly.) Juvenile fiction, non-fiction, ages up to 12. 
Educational books. Outright purchase. A. H. Munk. 

Pocket Books, Inc., 1230 6th Ave., New York. (60 titles 
yearly.) Reprints for pocket-book series. Royalties of lc to pub- 
lisher who pays %c to author. 


Popular Science Publishing Co., 353 Fourth Ave., New York. 
Popular science books. 

Prentice-Hall, Inc., 70 5th Ave., New York. (150-200 titles 
yearly.) Biographic, travel, non-fiction. Colleges and high 
school textbooks in fields of liberal arts, sciences, commerce. 
Legal and quasi-legal books; looseleaf tax and legal services. 
Business books. Royalties. Myron L. Boardman. 


Presbyterian Board of Christian Education. (The Westminster 
Press.) Witherspoon Bldg., Philadelphia. (10-15 titles yearly.) 
Fiction which has an ethical purpose and deals with life and 
its problems constructively; books planned in connection with 
educational program. Will examine Mss. in field of religious 
and Christian education. Royalties. Park Hays Miller. 

Princeton University Press, Princeton, N. J. (50 titles yearly.) 
Non-fiction; literary criticism, philosophy, science, art, govern- 
ment, economics, history, 60-90,000 words. Royalties, occasion- 
ally author’s expense. Datus C. Smith, Jr. Invites Mss. 

Pustet (F.) Company, Inc., 14 Barclay St., New York. (5-10 
titles yearly.) Roman Catholic religious books. Royalties; oc- 
casionally author’s expense. Invites Mss. 

Putnam (George Palmer), Inc., 6536 Sunset Blvd., Hollywood, 
Calif. Novels, non-fiction. Royalties. Geo. Palmer Putnam. (Do- 
ing no publishing for the duration.) 

Putnam’s (G. P.) Sons, 2 W. 45th St., New York. Se to 
150 titles yearly.) Novels, all types (60,000 words up.) Non- 


fiction; travel, science, biography, exploration, etc. College 
texthooks. Successful New York plays. Juvenile fiction and 
non-fiction. Royalties. Kennett L. Rawson. (Associated with 


Minton, Balch. 


Rand —— & Co., 536 S. Clark St., Chicago, (35 titles 
yearly.) Juvenile fiction and non-fiction, all ages. Textbooks. 
Royalties, outright purchase, occasionally author’s expense. 
Textbook and educational publications. Arleigh R. Hough, Ju- 
venile and general, B. B. Harvey. 

Random House, Inc., 20 E. 57th St., New York. (100 titles 
yearly.) Non-fiction, fiction, adult and juvenile; plays; poetry; 
translations, juvenile non-fiction; 65-150,000. Royalties. Saxe 
Commins. Invites Mss. 

Reilly & Lee Co., 325 W. Huron St., Chieago. (12 titles 
yearly.) Adult non- ‘fiction. Graduation and memory books. 
Juvenile fiction and non-fiction. Royalties. Harrison Platt. 

Reilly (The Peter) Co., 133 N. Thirteenth St., Philadelphia. 
(1 to 3 titles yearly.) Educational, medical, religious (mostly 
Catholic) books. Author’s expense. 

_ Reinhold Publishing Corp., 330 W. 42nd St., New York. (15 
titles yearly.) Textbooks, technical works on chemistry, paysics, 
architecture and drawing. Royalties. F. M. Turner, eth 
Reed. Invites Mss. 

Revell (Fleming H.) Co., 158 5th Ave., New York. (50 titles 
yearly.) Principally religious books, but some books of a more 
general nature including fiction, biographies, history, textbooks, 
etc. Royalties except in case of an author who has a_special 
market quite separate from the trade market. William R. Bar- 
bour, Pres. 

Reynal & Hitchcock, Inc., 386 4th Ave., New York. Novels, 
high-grade. Non-fiction; public affairs; social and natural sci- 
ence, history, biography. High-grade juveniles. Eugene Reynal; 
Curtice Hitchcock, Barry Benefield. oyalties. 

Rhinestone Press, The, 545 5th Ave., New York. Novels; 
non-fiction; religious books, and poetry. Preferred lengths, 40,- 
000 a“ up. Royalty basis; sometimes author’s expense. In- 
vites ss. 

Ronald Press Co. (The), 15 E. 26th St., New York. (50 titles 
yearly.) Law, science, sociology, psychology, education, busi- 
ness, engineering, industrial, aeronautical, political science, re- 
ligion, public seoekins, English, history and modern languages 
textbooks. Royalties. 

Round Table Press, Inc., 30 pen gene Plaza, New York. (10 
to 12 titles yearly.) Religious novels and non-fiction, adult and 
juvenile, 40,000-100,000 words. Victor W. Knauth. Royalties; 
occasionally author’s expense. Invites Mss. 
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Rowe (The H. M.) Co., 624 N. Gilmor St., Baltimore, Md. 
Educational works, business textbooks, reference works; book- 
keeping, typewriting, English, commercial arithmetic, etc. Roy- 
alties. Chas. G. Reigner, Pres. 

Row, Peterson & Co., 1911 Ridge Ave., Evanston, Ill. (25 
titles yearly.) Textbooks for elementary and high schools. 
Supplementary reading for school use—informational non-fiction. 
Teaching aids. Plays for amateur production, full-length and 
ig act. Royalties or outright purchase. Edward M. Tuttle, 

Ed.; Lee Owen Snook, drama department. 

Rutgers University Press, New Brunswick, N. J. (12 titles 
yearly.) Non-fiction, textbooks, 80,000 words. Occasionally 
author’s expense. Earl Schenck Miers. 


Saalfield Publishing Co., Akron, Ohio. (350 titles yearly.) 


Juveniles. Query before submitting Mss. Royalties; outright 
purchase. 
Sadlier (Wm. H.), Inc., 9 Park Place, New York. (30 titles 


yearly.) Textbooks; religion, history, geography, education. 
Royalties. N. H. Sadlier. Invites Mss. 

Sanborn (Benj. -) & Co., 221 E. 20th St., Chicago. (15 
titles yearly.) Textbooks. Royalties. Bertram Hochmark. 

Saunders (W. B.) Com » W. Washington Sq., Philadel- 
phia. (50 titles yearly.) Textbooks; medicine, surgery, veteri- 
nary, dentistry, nursing, college science, textbooks, physical 
education. Royalties. Lloyd G. Potter. Seldom invites Mss. 

Schirmer (G.), Inc., 3 E. 43rd St., New York. Music and 
educational books on music. Royalties or outright purchase. 

Scott, Foresman & Co., 623 S. ca Ave., Chicago. Text- 
books. Royalties. Gilbert W. Kel 

Scott (Wm. R.), Inc., 72 5th . New York. (6-10 titles 
yearly.) Juvenile (up to 8 yrs.) fiction and non-fiction. Roy- 
alties. John G. McCullough. 

Scribner’s (Charles) Sons, 597 5th Ave., New York. (200 titles 
yearly.) Novels (60,000-150,000). Juveniles (30,000-80,000). 
Non-fiction, adult; serious, religious. Textbooks. Short-story 
collections. Verse. Royalties. 

Sheed & Ward, 63 Fifth Ave., New York. (30 titles yearly.) 
Catholic religious, historic, biographical, philosophical’ works. 
Juvenile. Royalties. Invites Mss. 

Sheridan House, 386 4th Ave., New York. (15 titles yearly.) 
(Affiliated with Lee Furman.) Novels and non-fiction, 65,000 
words and over. Royalties. Lee Furman. Invites Mss. 

Sherwood Press (The), Box 552 Edgewater Branch, Cleveland, 
Ohio. (10 to 20 titles yeariy.) Textbooks; technical books of 
all kinds, particularly scientific and engineering. Also books 
of general interest on specilized subjects. Technical translations. 
Royalties and outright ~aetggogy L. R. Dennison. 

Silver Burdett mee. <S E. 17th St., New York. Text- 
books for schools and eges. Royalties. Earl E. Welch, Adm. 
Ed.; Chas. E. Griffith, Music Ed. 

Simmons-Boardman Pub. Corp., 30 Church St., New York. 
(5 or 6 titles yearly.) Technical books on rail and marine 
transportation, carpent and building. Royalties, occasionally 
author’s expense. E. . Shimmons. 

Simon and Schuster, his 1230 6th Ave., New York. (40 titles 
yearly.) Novels, high literary quality; exceptional mystery and 
detective, 30-100,000 words. Especially interested in first novels. 
Non-fiction adult; biography, adventure, autobiography. Juve- 
uile, mystery and detective fiction. Translations. Royalties. 

Singer (The L. W.) Co., 249 W. Erie Blvd., Syracuse, N. Y. 
(10-15 titles yearly.) Textbooks. Royalties, outright purchase. 
L. W. Singer. 


Smith (Richard R.), 120 E. 39th St., New York, N. Y. Gen- 


pm publisher. Novels, non-fiction, textbooks, poetry. Query 
rs 

Ss le Sons, 250 Park Ave., New York City. (30 titles 
yearly.) Novels—American background, 100,000 words. Non- 


fiction ; biography, economics, belles lettres; Juveniles; trans- 
lations. Royalties. William Soskin. Write before submitting 
ss. 

Stanford University Press, Stanford University, Calif. (25 
titles yearly.) Text and reference books; scholarly works, all 
types except fiction, verse, plays. Royalties; occasionally auth- 
or’s expense. Wm. Davis, editor. 


works; foreign publications in all languages. 
Mss. Alfred Hafner. — 

Story Book Press (The), 1435 2nd Ave., Dallas, Texas. 
Novels, religious books, poetry, juvenile fiction. Author’s 
expense for duration. Paul L. Heard. 

Studio Publications, Inc. (The), 381 4th Ave., New York. (25 
titles yearly.) Finely illustrated works on fine arts, applied and 
decorative art, architecture and industrial design. Remunera- 
tion by agreement. F. A. Mercer. 

Sun Dial Press, Garden City, Long Island, N. Y. Division 
of Garden City Publishing Co., Inc. Reprints. 


Thomas (Charles C.), Publisher, 220 E. Monroe St., Spring- 
field, Ill. Medical and scientific works. Royalties. 


University of California Press, Berkeley, Calif. Scientific pa- 
pers by faculty members. Serious works of scholarly nature 
considered from general authors. Royalties; veunaionaliy auth- 
or’s expense. Samuel T. Farquhar. 

University of Chicago Press, 5750 Ellis Ave., Chicago, (90 
titles yearly.) Non- actin: philosophy, law, philology, science, 
popular science, fine arts, litics, sociology, education, busi- 
ness, religion. Textbooks. Juvenile religious books. Royalties 
or author’s expense. Rollin D. Hemens, Act. Mear.; K. 
Jordan. 

University of Minnesota Press, 100 Wesbrook Hall, Minnea- 
(20 titles yearly.) College textbooks, contribu- 


New York. Science 
Does not invite 


polis, Minn. 

tions to literature and knowledge. Juvenile non-fiction. Trans- 
lations. Royalties, subsidy, or author’s expense. M. S. Hard- 
ing. 


University of North Carolina Chapel Hill, N. C. (25 to 
35 titles yearly.) Non-fiction, all types, especially Southern his- 
tory, biography, social studies. Royalties cr author’s expense. 

Couch. Invites Mss. 
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University of Oklahoma Press, Norman, Okla. (15-20 titles 
yearly.) Non-fiction; American, Indian history, petroleum engi- 
neering, science, social sciences, national and international af- 
fairs (60-125,060). Royalties. Savoie Lottinville. Invites Mss. 

University of Pennsylvania Press, 3622 Locust St., Phila- 
delphia. (About 30 titles yearly.) Non-fiction. Royalties; 
author’s expense. Phelps Soule, Mgr. 

University Publishing Co., 1126 Q St., Lincoln, Nebr. (20 to 
30 titles yearly.) Textbooks; non-fiction, adult and juvenile, 
20,000-50,000 words. Royalties. Invites Mss. 


Vanguard Press, 424 Madison Ave., New York. (20-30 titles 
yearly.) Novels. Non-fiction, adult; biography. history, travel, 
a science, music, politics. Juveniles oyalties. James 

enle 

Van Nostrand (D.) Co., Inc., 250 4th Ave., New York. (60- 
75 titles yearly.) College textbooks; business, engineering, sci- 
entific, technology. E, M. Crane. 

Viking Press, Inc., (The), 18 E. 48th St., New York. (40 
titles yearly.) Novels, high literary standard. Non-fiction, 
—_ all types. Translations. Juvenile books (25 titles yearly.) 
Royalties. 


Wagner (Harr) Publishing Co., 609 Mission St., San Francisco. 
(5 titles yearly. Textbooks especially for elementary schools. 
Royalties. Sometimes author’s expense. Harr Wagner. 
not invite submission of Mss. 

Warne (Frederick) & Co., Inc., 79 Madison Ave., New York. 
Juveniles. Fiction and non-fiction, fairy stories. Adult non- 
fiction. Royalties. 

Washburn (Ives), Inc., 29 W. 57th St., New York, (10-12 
titles yearly.) Novels, serious works, memoirs, 75,000, Non- 
fiction. Royalties. Ives Washburn, Pres. Invites Mss. 

Webb Book Publishing Co., 59 E. 10th St., St. Paul, Minn. 
Books of general interest, particularly to Middle West. Prac- 
tical farm and vocational books; textbooks in agriculture. 
Prefers synopsis or outline in advance. Royalties or purchase. 
Paul C. Hillestad. 

Westburg Press (Lutheran Book Concern) 55 E. Main St., 
Columbus, Ohio. (15 to 20 titles yearly.) Religious works; 
juvenile fiction. Royalties or outright purchase. . M. Shont- 
ing. Invites Mss. 

Wetzel Publishing Co., Inc., 524 S. Spring St., Los Angeles. 
(10 titles yearly.) Textbooks, trade technical works. Royal- 
ties; author’s expense on private editions. Invites Mss. 

Wheeler Publishing Co., 2831 S. Park Way, Chicago.  Ele- 
mentary textbooks. Royalties, or outright purchase. G. R. 
Bancroft. Does not solicit Mss. 


Whitman (Albert) & Co., 560 W. Lake St., Chicago. (25 to: 


30 titles yearly.) Juvenile fiction and non-fiction, ages 6 to 1 
no fairy tales or verse. Outright purchase or royalty. Does not 
invite manuscripts, due to over-supply. F. D. Knapp. 

Whi' Publishing Co., 1220 Mound Ave., Racine, Wis. 
(Many titles yearly.) Juvenile fiction and non-fiction; drawin - 
for children’s books, games. Reprints. Royalties or outright 
purchase. Lloyd E. Smith. Heavily overstocked except on ac- 
ceptable art work. 

Whittl House, 330 W. 42d St., New York. (Trade divi- 
sion McGraw-Hill Book Co.) Non-technical science, economics, 
biography, travel, history, and other fields of non-fiction. Prefers 
query. Royalties. Hugh J. Kelly, publishing director. 

Wilde (W. A.) Company, 131 Clarendon St., Boston. (10 
titles yearly.) Juvenile fiction, 40-50,000 words. Semi-educa- 
tional or semi-supplementary reading. Non-fiction, adult and 
juvenile, history, travel, inspirational, religious. Gift books. 
Royalties. 

Wiley (John) & Sons, Inc., 440 4th Ave., New York. (100 
titles yearly.) Technical books; science, engineering, business, 
etc. Royalties. 

Willett, Clark & Company, 37 W. Van Buren St., Chica 
(12 to 15 titles yearly.) Religious novels, over 50,000 words, 
any type. Distinctive non-fiction, preferably religious. Poetry. 
Royalties. Invites Mss. 

Williams & Wilkins Co., (The), Mt. Royal and Guilford Ave., 
Baltimore, Md. (60 titles yearly.) Research works; science, 
medicine, biology, bacteriology, chemistry, psychology. Royal- 
ties. E. F. Williams. 

Wilson (H. W.) Co., 960 University Ave.. New York. (35 
titles yearly.) Bibliographical works for libraries and book 
sellers; reference books for debaters. Royalties. H. W. Wilson. 

Winston (John C.) Co., 1006 Arch St., Pailateiats., ia. — 
fiction and non-fiction. Textbooks; religious wor! phy: 
gift books; juvenile fiction; poetry; games. ine ‘cae t 
purchase, invites Mss. 

Wise (Wm. H.) Co., 50 W. 47th St., New York. Educational 
classics, standard sets. 

World Book Company, 313 Park Hill Ave., Yonkers, N. Y. 
School and college textbooks. Royalties; seldom author’s ex- 
pense. William C. Ferguson. 

World Peace Foundation, 40 Mt. Vernon St., Boston. Non- 
fiction on international affairs. Royalties. 

World Publishing Co., (The) 2231 W. 110th St., Cleveland 
Ohio. (150 titles yearly.) Bibles, dictionaries. Reference books. 
Reprints. Royalties. Invites Mss. 


Yale University Press, 143 Elm St., New Haven, Conn. (50 
titles yearly.) All adult; biography, history, economics, 
government, sociology, art, literature, religion, science. Annual 
contest for the Yale Series of Younger Poets. Royalties, occa- 
sionally author’s expense. Eugene A. Davidson. 


Ziff-Davis Pub. Co., (Little Technical Library) 608 Dearborn 
St., Chicago. (50 titles yearly.) Various technical and semi- 
technical text-books, 50,000 words. Royalties and outright pur- 
chase. B. G. Davis. Invites Mss. 

Zondervan Publishing House, 847 Ottawa Ave., N. W., Grand 
Rapids, Mich. (100-110 titles’ yearly.) Religious books. Roy- 
alties, outright purchase, occasionally author’s expense. P. 
and B. D. Zondervan, Invites Mss. 
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Dorothy Ducas, chief, Magazine Section, Office of 
War Information, Washington, suggests the follow- 
ing subjects for treatment in December and January 
issues of magazines: What is Happening to the 
Children of Europe? Toughening Up for War, Join 
the Fight Against Rumor-Spreading, Salvaging Kitchen 
Fats, Salvaging Tin, Still More Nurses Needed, 
Tribute to Our Merchant Seamen, Colleges in War- 
Time, Making Democracy Work for More Ameri- 
cans, Meat Conservation Program, War Production 
Drive. “We will be glad to refer writers wishing 
specific information to the proper government agen- 
cies, and to send pamphlets and memoranda already 
prepared by the OWI to writers requesting them,”’ 
writes Miss Ducas, “but I believe that many of your 
readers, who have written to me, are under the im- 
pression that we will prepare specific outlines for 
magazine articles, which, of course, is not the case.” 
The Magazine Section has a free memorandum, ‘“‘Chil- 
dren as Weapons of War.” Matthew Gordon, chief 
of the Foreign Service Division, OWI, Washington, 
has special information on methods and _ technique 
of enemy propaganda. Miss Helen Blankenhorn, 
Campaigns Department, Conservation Division, WPB, 
Gas & Light Bldg., Washington, will supply details 
of salvage campaigns, while Miss Florence Seder, 
National Nursing Council for War Service, 1790 
Broadway, New York, will provide information on 
any phase of nurse recruitment. Sources of material 
on merchant seamen are Mark O’Dea, Commerce 
Bldg., Washington, and National Maritime Union, 
346 West 17th St., New York City. Other sources: 
William D. Boutwell, Office of Education, Interior 
Bldg., Washington (effect of war on colleges), Guy 
P. Jones, War Manpower Commission, Washington 
(fair employment practices) ; T. Swann Harding, De- 
partment of Agriculture, Washington (meat conser- 
vation), William Warne, War Production Drive 
Headquarters, Washington (production drive). 


Spirit, 386 Fourth Ave., New York, John Gilland 
Brunini, editor, uses only poems. These must be sub- 
mitted by a member of the Catholic Poetry Society of 
America in which membership is open to all, dues 
$1.00 a year; $2.00 on enrollment. The editor will 
be glad to send complete information. He says: “We 
use poetry of all kinds; we bar only that which is not 
in keeping with Catholic philosophy or belief.’ Rates 
are 20 cents a line. 

Movie Show, 45 W. 45th St., New York, the new 
movie picture magazine, reports that all articles are 
done on assignment, and all photos are staff taken. 
Editor is Lester C. Grady. 

Yankee Magazine 34 Foster St. Newtonville, 
Mass., which suspended last June, when the founder, 
Robb Sagendorph, and former editor, Ben Rice, went 
into Government service, was purchased in July by 
Courtenay Guild, President of the Anchor Linotype 
Printing Co., of Boston, and is now being edited by 
Mrs. Ernest P. Railsback, with a staff of 10 outstand- 
ing newspaper writers for department editors. Yankee 
is still being published monthly. Mrs. Railsback states: 
“We are particularly interested in material having to 
do with the Yankee scene; though not necessarily New 
England locale. We pay 1 and 2 cents a word on 
publication,” 
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MARKET TIPS 


The Author & Journalist 


Ih. 


SHE, a magazine designd to appeal to the modern 
woman of more than average intelligence, is an- 
nounced by Transradio News Features, Inc., 521 Fifth 
Ave., New York. SHE is described by the publisher 
as “personal, intimate, challenging, thought-provok- 
ing, sophisticatedly entertaining.” Articles, 1000 to 
3000 words in length should cover women’s everyday 
problems, romance, sex, self-improvement, the social 
graces, health, marriage careers and related subjects 
which appeal to alert thinking women, both young 
and old. The light touch is generally preferable, though 
good, straight-from-the-shoulder treatment is some- 
times even better. Stodgy sedateness is out. In fiction, 
problem stories with a strong dramatic pull are de- 
sired; romance should be sophisticated but not over- 
sexy, done with a light, humorous touch. Stories may 
be written either first or third person. Length pre- 
ferred is 2000 to 5000 words, with an occasional story 
to 10,000. Self-evaluation quizzes and questionnaires, 
original test-yourself ideas and other entertaining fea- 
tures, up to 1000 words, will also be used. SHE will 
carry no articles on beauty treatment, household hints, 
cooking, fashions or child-rearing. Payment is prom- 
ised on publication at 1 to 3 cents a word. Address 
all manuscripts to the editor. 

Mary Rollins, editor of Real Story and Love Con- 
fessions, (Hillman Periodicals, Inc.), 1476 Broad- 
way, New York, writes: “Our market is wide open 
for good, dramatic confession stories—told from 
either male or female point of view. We want 
strong plots that are not based on or motivated by 
sex. Short yarns should be about 5000 words in 
length; novelettes about 10,000. Payment is 2 cents 
a word on acceptance.”’ 

Male Home Companion, mentioned in the October 
A. & J., is located at 330 West 42nd St., New York. 


The McKenzie Engraving Co., 930 Park Square 
Bldg., Boston, Mass., writes a greeting card writer: 
“As we have liquidated the business we are no longer 
in the market for any greeting card verse.” 

The Strobridge Lithographing Co., Norwood Sta., 
Cincinnati, Ohio, has discontinued the manufacture 
of stock greeting cards. 

St. Joseph's Magazine, St. Benedict, Ore., Rev. Luke 
Eberle, O.S.B. editor, states that no religious angle is 
necessary in short stories it accepts, but they must be 
wholesome, interesting, and built upon a well-devel- 
oped plot. Length preferred is 2500 to 3000 words. 
Articles, 1500 to 3000 words, should be on subjects 
of current interest, preferably stated from Catholic 
viewpoint. Payment is made on publication at 1/ cent 
a word per story, 1 to 1 cent a word for articles. 


Chas. Henry Publications, Inc., 683 Broadway, 
New York, announce that John M. Caldwell, man- 
aging editor of Digest and Review, has been ap- 
pointed editor-in-chief of all the other Charles Henry 
Publications, Inc., magazines, replacing J. W. Grant 
and J. Gardner. He will handle Digest and Review, 
Successful Living, Journal of Health, and Health 
Food Stores Bulletin. 

Messenger of the Precious Blood, Carthagena, Ohio, 
Rev. C. J. Davitt, C.PP.S., editor, pays 1/4 cent a word 
for prose, 25 cents a line for poetry not exceeding 16 
lines. Good poetry is stressed. 
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Ave Maria, Notre Dame, Ind., P. J. Carroll, C.S.C., 
editor, is overstocked at present on articles and essays. 
Special need is for short stories for adult and younger 
readers, not over 3000 for the former, 2200 words for 
the latter; serials, 18 to 20 chapters, 2500 to 2800 
words per chapter; verse for adult and younger read- 

rs, 4 to 24 lines, and short fact items, 150 to 300 
words. News items are taken care of by staff writers, 
and ne illustrations are used. All material must be 
wholesome, not necessarily Catholic, but of good 
moral tone. Payment is made on publication at $5 a 
page (about 700 words), and $2, $3, and $5 for 
verse. 


Southern Fisherman, Pan-American Bldg., New 
Orleans, La., needs a few more correspondents, 
specifically to cover the northern markets for south- 
ern seafoods, and northern producers who ship to 
southern markets. Wanted are news and features 
on retailing, wholesaling, frozen seafood merchan- 
dising; general news items. Correspondents are 
needed in Boston, New York, Detroit, Chicago, Cin- 
cinnati, St. Louis, Kansas City; also in Norfolk, Va., 
Savannah, Ga., Pensacola, Fla., and several Texas 
points. Warren Gleason, editor, emphasizes that he 
wants no sport fishing, that material should be re- 
stricted to the commercial fishing industry only. 
Prospective correspondents should write for rates, 
instructions and copies of the magazine. 


Catholic School Journal, 540 N. Milwaukee St., 
Milwaukee, reports: ‘‘This is a professional maga- 
zine for teachers and others interested in Catholic 
education. We are usually well supplied with articles 
submitted by those working in the field.” 


American School Board Journal, 540 N. Milwaukee 
St., Milwaukee, pays promptly upon publication at 
14, cent a word for articles on current problems in the 
administration and management of city and town 
school systems, particularly problems relating to the 
business administration of schools, the planning and 
construction of school buildings, etc. Photos of 
children engaged in school study, work, or play, and 
architecturally outstanding new schools, are also used. 
William C. Bruce is editor. 


The Catholic Home Journal, Salisbury, Pa., re- 
places St. Francis Home Journal, Pittsburgh, Pa. Do- 
mestic and pedagogical articles on the home, child 
training, and such as are seasonal from a religious or 
patriotic standpoint, are used, as well as essays of 2 
religious nature and those of general interest. Short 
stories should implictly point a moral. Preferred 
length is 1800 to 2000 words. Verses are desired 
about the home, children, etc., from 12 to 16 lines. 
Clever photos of children are also used. Payment 
is made upon publication at approximately $10 a 
story, according to its length and quality, and $2 to $ 
for verses. Rev. Urban Adelman is editor. 


The Franciscan Herald, 1434 W. 51st St., Chicago, 
has ceased publication. 


Beckley-Cardy Co., 1623 Indiana Ave., Chicago, 
reports, ‘At the present time we have been receiving 
many more manuscripts than we can satisfactorily 
publish.” J. C. Sindelar is president. 


The Dramatic Publishing Co., 59 E. Van Buren 
St., Chicago, advises that all-women plays are espec- 
ially wanted. These should be, preferably, 3-act plays 
suitable for high school production. Plays are pur- 
chased outright, occasionally on royalty basis. 


In addition to Mercury Mysteries, Lawrence & 
Spivak, 570 Lexington Ave., New York, publish 
Bestseller Mysteries, a reprint of a full-length mystery 
book, each month, and an American Mercury Book, 
full-length fiction and non-fiction published in co- 
operation with Doubleday-Doran & Co. 


LITERARY AGENTS 
FOR 23 YEARS 


We sell books, short stories, articles, verse, plays, 
scenarios, radio scripts. Editing, revision, criti- 
cism. ghost writing. Beginners welcomed. Spe- 
cialists in hard-to-sell manuscripts. Write for 
complete information regarding our resultful 


service. 


ANITA DIAMANT 
WRITERS WORKSHOP, Inc. 
280 Madison Ave. at 40th St. New York City 


WRITING THE SHORT SHORT STORY 
By Robert Oberfirst 
My booklet, WRITING THE SHORT SHORT STORY, 
which contains the 3 cardinal elements in writing a 
salable short-short, will be mailed for a ten cent 
coin. Reading and handling fee $1.00 for short-shorts 
up to 2,000 words. 


ROBERT OBERFIRST 
Literary Agent 


Woodbine New Jersey 


LET AN EDITOR HELP YOU! 


MY THIRD book is nearly completed (On Plotting). 
MY CLASSES in Chicago indicate my ability 

MY COACHING is personalized: Four Mo., $30.00. 
Also: Plots formulated, ghost writing, typing. 


MILDRED I. REID 
Author, Editor, and Literary Technicist 
My Books: 2131% Ridge Blvd., Evanston, Ill. 
WRITERS: HERE’S HOW! (Technique) $1.00 
WRITERS: HELP YOURSELVES! [Formulas] $1.25 
EVERY CONCEIVABLE HELP FOR EVERY WRITER 


FOR SUCCESS 


If you are interested in making quick money from 
your writing ability, write me at once and tell me 
what you expect from writing. ARTICLES mean 
quick checks when written with my methods. SHORT 
STORIES find ready markets after I have shown you 
the way. Reading fee one dollar. Folder is free. 


WALTER N. DES MARAIS STATION E 
CINCINNATI, CHIO 


Typing ©@ Revision @ Verse Criticism 
“Your work is beautifully done.” 

Careful typing, 30c per 1,000 words. Revision (rear- 
rangement of ineffective phrasing; correction of gram- 
matical errors, unintentional repetition, faulty —— 
ation and unclimactic paragraphing), 
Both, 60c. Verse: typing, “4c per line; criticism, 2c. 

One carbon. 
AGNES C. HOLM 
1711-J Spring Street Racine, Wisconsin 


NEW WRITERS NEEDED 


New writers needed to re-write ideas 
in newspapers, magazines and books. 
Splendid to “break into” 
fascinating writing field. May bring FREE 
ou up to $5.00 tthe hour wr time. 
xperience unnecessary. Write today for FREE 
details. NO OBLIGATION. Postcard will do. 


|Comfort Writer's Service, Dept. Fv-162 St. Louis, Mo. 


SELL IN THREE MONTHS 
OR MONEY BACK 


x * ® 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES. 


x * * 


In the past three years I have sold some 
3000-3500 stories ... articles... serials 
. series. Now, I’m teaching it. 


AND SELL WITHIN THREE MONTHS. 


x * * 
Write for terms to: 


WILL HERMAN 


766 Hippodrome Bldg. Cleveland, Ohio 


on: 
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AFTER THE WAR 


life will still be the same, but social conditions will 
be different to conform to the laws of progress. 
Whether they will be better or worse depends on 
the ability of human beings to adapt themselves to 
changed conditions. PSYCHODOMINISM, the bible 
of metaphysics, reveals the aim and purpose of the 
Master Mind that governs the functions of life through 
the minds of human beings. It opens an entirely new 
field for creative writing. Write for free outline to 


C. F. BAUER, PH.D. 


Dept. A, 1201 Gough St. San Francisco 


WRITER’S CONGRESS OFFERS 
Simplified Training in Creative Writing Through: 
Outlined survey of any one specific type of 

writing (detailed analysis)... 
criticism, rewriting and marketing 
5,000 words). . 
Tp ng service (with carbon) ‘page_ 
WRITE FOR DETAILS 
WRITER’S CONGRESS 


P. O. Box No. 41 St. Louis, Mo. 


CRITICISM, GHOSTING, REVISION 


Sales Service, Special Training. $1.00 per short story 
under 6,000 words covers sales consideration; brief criti- 
cism if unacceptable, or detailed treatment ‘suggested at 
a separate aera. Reading fee for short-shorts under 
2,000 words, r $1.00, plus return postage. No folder; 
no free 8 Rn Personal calls by appointment only. 


RICHARD TOOKER 


(Express, Telegrams, 741 E. Culver St.) 


Own work sold to nearly 100 publications from top slicks 
through puips. Clients have made the Post, Esquire, etc. 


SEND FOR FREE CATALOG 


High standards of performance, maintained 
year in and year out, explain the long life of 
the OLDEST WRITERS SERVICE (established 
1893). A complete service for short stories, 
BOOKS, articles, essays, verse—we criticize, re- 
vise, type, market. Catalog Free of Dept. ‘J. 


Agnes M. Reeve, Director Franklin, Ohio 


POETS: ¢ Send self-addressed stamped enve- 

lope for 1943 PRIZE PROGRAM; 
Quarterly prizes, $25; Poetry Book Contest, etc. 
You will receive also description of HELP 
YOURSELF HANDBOOKS ($1 each) contain- 
ing 999 PLACES TO SEND POEMS. 


KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since 1929; 25c a copy; $2 a year) 


624 N. Vernon Ave. Dallas, Texas 


SEMI -PROFESSIONAL WRITERS 


whose stories are not selling need 
editorial revision of their scripts. 
Twenty years of editorial experience 
qualifies me to render that assist- 


ance. I| am helping others—I can 
help YOU! Agents welcome stories 
“doctored’’ by me. Editors and 


clients freely recommend my work. 
EXTREMELY MODERATE RATES 
FREE READING AND REPORT 


on one story if you mention 
The Author & Journalist. 


Special service at low cost for 
non-professionals—including ex- 
pert marketing assistance. 


MAITLAND LEROY OSBORNE 
23 Green Street Literary Consultant Wollaston, Mass. 


The Author & Journalist 


‘Teens, the weekly for boys and girls of high- 
school age published by The American Baptist Pub- 
lication Society, 1701-03 Chestnut St., Philadelphia, 
is now being edited by Kenneth L. Wilson, who re- 
ports the following needs: Short stories of 2900 
words having both boy and girl characters between 
ages of 13 and 18, with modern backgrounds pre- 
ferred—$15 and up; features, 850 words with one 
photograph, on subjects of interest to boy and girl 
readers (science, religion, how-to-make articles )—$5 
up; inspirational articles, 900 words, detailing actual 
instances when the Bible produced results, how Sun- 
day-school classes redecorated their classrooms or 
made their programs more interesting, and material 
for the column, “Boys Who Hit the Mark,’’ which 
contains stories of outstanding boys, both past and 
present, who achieved their ambitions, who did or are 
doing something outstanding—700 words, $3.50. or 
450 words and one photo, $4.00. 


Air Youth Horizons, 30 Rockefeller Ave., New 
York, has been combined with Model Aviation, 1025 
Connecticut Ave., Washington, D. C. Published 
monthly, it is entirely written by staff members, ac- - 
cepts no outside copy. 


Oral Hygiene, 708 Church St., Evanston, IIl., is 
offering $100 each month for the best article accepted 
for publication and a liberal word rate for all other 
manuscripts accepted. Articles may cover problems 
of dental practice, with some solution; points of view 
concerning changes in dental life during the war 
period; interesting experiences of dentists in military 
service; human interest, non-technical, material of 
many kinds. Address Edward J. Ryan, D.DS., 
editor. 


Progressive Education, 221 W. 57th St., New York, 
does not pay for articles, according to Laurette Du 
Bois, promotion secretary. 


The following statement was made by Jane Littell 
on taking over All Story Love Magazine, now at 205 
E. 42nd St., New York: “I am not going to use any 
of the confession and sex stories that the magazine 
has been using lately; I want to make it as near like 
the old A// Story Miss Fairgrieve used to get out as 
I can. That means love stories with as much drama 
and plot as possible, and human interest well coated 
with glamour. Most of our heroes will have to be in 
uniform, so that means love ‘stories that cover the 
situations a girl faces today. I want an occasional 
story of young married love. But for the most part 
I want stories that concern themselves with two peo- 
ple in love who find an obstacle in the way of their 
marriage, the surmounting of which makes the story.” 


Marion Shear, formerly with the Munsey company, 
is now on the reading staff of American Magazine. 


Mail addressed to Allied Feature Syndicate, 515 
Sth Ave., New York, is returned by the Post Office 
“Not in Directory.” 


_Tab, the Hillman Periodicals’ nickel picture weekly 
given a three-time tryout, will not be continued. 


LITERARY SISYPHUS 


Thirteen years daily practice, wishes to re- 
vise a few yarns under personal direction 
of big name magazine writer, fairly con- 
venient geographically, willing to disclose 
professional tricks. Finest ideas, plot twists, 
extremely docile; please address— 


ROBERT GOULD 


315 Wilson Street, Henderson, Texas 
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PRIZE CONTESTS 


Alfred A. Knopf, 501 Madison Ave., New York, 
is offering $2500 for the best non-fiction book by a 
working American newspaper man or woman, sub- 
mitted before June 1, 1943. Subjects encouraged are 
biography, autobiography, history, politics, current 
events, military affairs, or science. Judges will be 
Mr. Knopf, Arthur Robb of Editor & Publisher, and 
Irving Brandt of the Chicago Sun. 


A. S. Barnes & Co., 67 W. 44th St., New York, 
is conducting a poetry contest open to all members 
of the armed forces. Awards, all in cash, will total 
$1000—first prize, $250; second, $100; third, $50, 
and honorable mention prizes of $5 each, for 120 
additional poems. Entries should be submitted to the 
prize award committee of the company not later than 
February 1, 1943. The winning poems will be pub- 
lished by Barnes in a volume of war verse scheduled 
for 1943. Judges will be Grantland Rice and John 
Kieran, sports writers, and Daniel Henderson, news- 
paper editor. 

“How to Live on $25,000 a Year” is the subject 
for a nation-wide essay contest inaugurated by the 
National Union Farmer, official publication of the 
National Farmers Union. First prize for a 250-word 
theme will be $25. Entries should be sent to the 
National Farmers Union, Washington, D. C. 


John Golden, Broadway producer, and the Special 
Service Office, Special Service Command, U. S. Army, 
are sponsoring a play-writing contest, open only to en- 
listed men and non-commissioned officers in the U. 
S. Army. Plays should require no less than 15 min- 
utes, no more than 40, for production. Cash prizes, 
contributed by Golden, will be $100, first prize; $80, 
second; $66, third; $40, fourth, and $20, fifth. 
Authors of winning manuscripts will receive, also, 
publication and performance royalties, with the stipu- 
lation, however, that performances of the prize plays 
in army camps be royalty-free. Plays will be accepted 
until noon, December 21, 1942, at 165 Broadway, 
New York. 


Dodd, Mead & Co., and Street & Smith jointly 
announce the new Silver Star Western Story Maga- 
zine $1500 prize competition for the best Western 
novel-serial for 1943. To the author of the Western 
novel adjudged the best, $500 will be paid on ac- 
count of all royalties earned by the book and $1000 
for all serial rights. It is understood that Street & 
Smith shall control all serial rights and Dodd. Mead 
& Co., all book rights. The editorial staffs of the 
two publishing houses will act as judges, and their 
decision will be final and binding. Competition closes 
July 31, 1943, but manuscripts should be submitted 
as early as possible. They must be original, written 
in the English language, and not less than 65,000 
words in length. All manuscripts, even though un- 
successful in winning the prize, are to be considered 
as offered to the respective publishers, both for book 
and/or magazine publication, on terms to be mutually 
arranged. Under terms of the contest, the two pub- 
lishing houses are to have first offer of the winning 
author's next two full-length novels on terms to be 
arranged. Manuscripts may be submitted to either 
Street & Smith, 79 7th Ave., New York, or Dodd, 
Mead & Co., 432 4th Ave., New York. 

For the “most helpful or authoritative’ sugges- 
tions for preparing a new, present-day English dic- 
tionary of 50,000 words, George F. Paul, 537 S. 
Dearborn, Chicago, announces a first prize of $20, 
other smaller prizes, in a contest closing December 
25, 1942. 


a BUY U. S. WAR 
BONDS AND STAMPS 


CONSTRUCTIVE HELP 


Brings sale after sale! Increases sales of short stories, 
books, articles, radio scripts, by unique Revision, Rewrit- 
ing and Marketing methods. You'll like my descriptive 
folder. Write today, or mail a script (up to 5,000 words) 
and $1 for unique criticism and recommendations. 


RALPH W. WHITE Critic-Agent 


21 Langdon Ave., Watertown, Mass. Phone WAT 7620 
The help you’ve always wanted. Try it! 


BOOK MSS. WANTED, particularly books 
for children with black and white illustra- 
tions. Accepted material published on roy- 
alty basis only without expense to the au- 
thor. Send MSS. to 3 West Carrillo Street, 
Santa Barbara. 


WALLACE HEBBERD, PUBLISHER 


(Incorporated 1926) 


New York Santa Barbara 
ED BODIN 


545 Fifth Avenue, New York City, agent 
for past eleven years, sells to slick, pulp 
and book markets for few clients now 
making more than 100 sales a month. He 
has three classifications of authors, depend- 
ing on their records. He sells no course, 
handling only natural writers. Write before 

submitting, outlining your record or aspira- 
i tions. Personal service assured. 


BOOK WRITERS 


e Time Is Now! 

Some of our most prolific authors are now in 
many of the less prolific ones 
= industrtes. Yet publishers 

There will never be a more favorable 
time than NOW to get YOUR BOOK 
published. 
your book has been rej it i i 
that some technical fault 
otherwise acceptable manuscript. You may now 
DETAILS FREE 
CHARLES CARSON 
Box 5028 Metro Sta. Los Angeles, Calif. 


DON’T MISS ANY ISSUES OF | 
THE AUTHOR & JOURNALIST! 


'f You Are Not On the Subscription List, Send 
in the Coupon below—NOW! 


The Author & Journalist 
P. O. Box 600, Denver, Colo. 


Please enter my subscription to THE AUTHOR 
& JOURNALIST. | enclose payment as checked: 
1 Year—$2. 
[] 2 Years—$3. 


21 
i 
4 
7 
|| 
| 
| 
| 
| | 
Name 
Street | 
City 


THE A. & J. 
MARKET PLACE 


(Personals) 


Reputable advertisers of miscellaneous products and 
services are welcome in this department. Rate is four 
cents a word first insertion, three cents subsequent, cash 
with order; box number counts as five words; add ten 
cents per issue if checking copy is wished. Literary 
critics and agents, correspondence schools, typists, and 
stationers, are not admitted to this column. All copy is 
subject to approval by the publishers, and readers are 
requested to report promptly any dissatisfaction with 
treatment accorded them by advertisers. 


WRITERS! EARN LIVING OUTDOORS WHILE 
LEARNING. 250 IDEAS, DOLLAR. GEORGE 
BRYANT, ROUTE 2, LAWRENCEBURG, KY. 


HOUSEWIFE WRITERS—Want more free time 
and a well-ordered home too? Write for per- 
soni) help. Mrs. Verna Bosshart, P. O. Box 54, 
Shiloh, N. J. 


WRITE FOR MONEY, stories, poems, song's. Help 
information fr-ee. Fifty best cash poetry mar- 
kets sent for 25c. Charles Olive, Willmar, Minn. 


“FORTY DOLLARS A MONTH WRITING FILL- 
ERS. Facts, figures, methods, markets, 25c. 
— Press, 192614 Bonsalla Ave., Los Angeles, 


TWENTY-FIVE TALES ON POETRY explains 
the art of versification in simple language. Con- 
tains 100 brief poems and many valuable helps. 
Authentic and comprehensive —the book you 
have been waiting for! Price $1, direct from 
author, Ina L. Mellichamp, 2242 N. Cleveland, 
Chicago, Til. 


21 CHRISTMAS ETCHING FOLDERS, winter 
scenes, imprinted any name, $1. 25 French 
Christmas folders, imprinted, 50c. 50 imprinted 
gummed book plates, make distinctive gifts, 
50c, samples 3c. CAMAS PRESS, 1319 Norton 
Ave.. Glendale, Calif. 


GHOSTWRITER — Fifteen years experience in 
mending writing for marketing. I do not tell 
what to do. I doit for you. Reference Women’s 
Who’s Who. Correspondence requires return 
postage. Natalie Newell, Cocoanut Grove, Pa. 


SELL WITH FICTION FORMULAS. Complete 
with MARKET LISTS, quarter each—three for 
50c. Short-shorts, Westerns, Love, Adventure. 
Detective-Mystery, Syndicates, Humor, Juve- 
niles, Articles, Radio. Confessions. Will Heide- 
man, Dept. A, New Ulm, Minn. 


THERE IS A FORMULA for every kind of writing 
end The Magic Formula for Writing Success by 
Howard E. Hill is the first book to show what it 
is and how you can apply it. Price 50c. Dept. A, 
Manuscripter, 1518 West 12th St.. Los Angeles. 


BIG DIME’S WORTH! 


Here’s something new for writers! 


Take your choice of any of these twelve new 
brochures by Wycliffe A. Hill, author of PLOT 
GENIE and ARTICLE WRITING MADE EASY— 
for a dime each! 


1—GENIE Formula for Radio or Stage Play Plot 

2—The Article Writing Formula 

3—How To Syndicate What You Write 

4—How To Criticize Your Own Story 

5—How To Protect Your Story Idea 

6—How To Write A Book In Six Days 

7—Plot Ideas From The Subconscious Mind. 

8—Story Writing Self-Taught 

9—How to Write Your Life Story 

10—How to Choose a Success Pen Name 

1l—How to Market Your Story 

12—Interesting Story Openings 
All Twelve for $1.00. Descriptive literature on The Plot 
Genie System, gen | demonstration, and on ‘Article 
Writing Made Easy’’ sent free upon request. 

PLOT CARDS 10 cts. 

Latest out—by Wycliffe A. Hill, author of PLOT GENIE! 
Supply actual synopses—Millions! 


THE GAGNON COMPANY, Inc. 


Dept. 42, 8749 Sunset Blvd. Hollywood, Calif. 
(Please state if you own PLOT GENIE) 


The Author & Journalist 


LEARN SHORTHAND, TYPEWRITING. New 
Method. Instruction, 25c. Jones, 1210Z Dudley, 
Utica, N. Y. 


TWENTY BACK NUMBERS, The Author & Jour- 
nalist, our selection, $1, express collect. A. & J., 
Box 600, Denver, Colo. 


RESEARCH: CONGRESSIONAL LIBRARY. Gov- 
ernment Bureaus, etc. Odd jobs, simple ques- 
tions, complex investigations, all expertly han- 
dled. Lowest rates. Ghostwriting. JOHN CRE- 
RORE, Box 2329, Washington, D. C. 


DETOUR THEORY OF PLOTTING, by Sewell 
Peaslee Wright. 50c postpaid. Supply limited. 
Book Dept., A. & J., Box 600, Denver, Colo. 


HOW TO GET INSPIRATION. (Successful brain 
stimulator systems used by professional writers. 
You’ll never run short of story ideas using this 
system.) ACQUIRING PROFESSIONAL WRIT- 
ING STYLE. (How to overcome amateur faults 
and achieve literary polish.) PROFESSIONAL 
TRICKS OF THE TRADE (Used by name writers 
successfully.) Quarter each—all three, 50c. 
Will Heideman, Dept. A, New Ulm. Minn. 


SLANT IT AND SELL IT, book of 17 chapters 
telling exactly how to write salable verse, by . 
one who sells hundreds of her own poems. 
Former editor of magazine. Send $1 to author, 
— Samuel Ayres, 305 S. Willomet, Dallas, 

exas. 


YOU BECOME REAL MASTER-POETS for Pleas- 
ure, Culture, Profit, with my 9 original Widely- 
Used Supreme Texts; 50c—$2.50. Free catalog. 
Forty years writing, teaching, publishing ex- 
perience. 1000 pleased clients. Anton J. Romat- 
ka, 25 W. 3rd St., New York. 


SOMEONE TO CARE—that universal need. Join 
THE FRIENDSHIP CLUB. Write Charlotte 
Kay, Box 670, Seattle, Wash. Enclose postage. 


25 GENUINE INDIAN ARROWHEADS, $1. Cat- 
alog. George Holder, Glenwood, Ark. 


INCREASE YOUR INCOME—vwriting stories, ar- 
ticles, news, publicity, research, clipping, sell- 
ing names, letters, etc. Quarter brings com- 
plete plans and many new opportunities. Satis- 
faction guaranteed. Address Hinkle Press, JN 
—907 Murphy, Joplin, Mo. 


SHORT STORY PLOTS, 35c each, 3 for $1.00. 
Midge Willner, 328 Marlborough Rd., Brooklyn, 


¥. 


WRITERS — Thirty tkousand word illustrated 
bcoklet gives you the lowdown on hillbillies. 
One dollar postpaid. Hills, Hollers and Hickory 
Flats, 31644 North Denver St., Dallas, Tex. 


HOMELY MAN. Novelist, Explorer, Traveler, 
etc., Author’s Secretary to Book of Month, 
wishes correspond single, homely woman who’il 
exchange ideas but won’t exchange photos. 
Writ2 Box CL, A. & J., 1837 Champa, Denver. 


HONESTLY MADE $500 in fifteen minutes... 
without advertising, selling, soliciting, gambling 
cr investing. Perhaps you can do the same, or 
better. Proof and details for dime. Dallas A. 
Gray, Gloucester City, N. J. 


ENCLOSE ONE DOLLAR for volume of verse, 


and helpful advice on your poetry problems. 
Herschel Hughes, Fayetteville, Ark. 


Buy United States 
WAR BONDS 
and 
STAMPS 


PHOTO ENGRAVING COMPANY 

COLLEGE and HIGH SCHOOL ANNUALS 

ILLUSTRATEDsENGRAVED 

DLATESZINC ETCHINGS 
ZINC HALF-TONES 


Denver, Colo. Prompt Service for Publishers and Authors. 
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Take Your Pick of 260 Little Blue Books at Bargain Price of 5c Each 


Add ic per book for pack- 
ing, handling and carriage. 
Order.by number. Order at 
least 20 books—as_ many 
more as you like. Canada 
and foreign, 7c per book, 
If you order every 
ook in this ad—260 books 
—remit only $12.75 and we 
will prepay all carriage 
charges. 


Self-Help Books 


25 Rhyming Dictionary 
75 On the Choice of Books 
78 — on Public Speak- 


ng 
82 Common Faults in 


326 Writing Short 
514 Hints on Writing 


oetry 
556 Hints on Etiquette 
629 Hand-Book of Legal 


Forms 
639 4,000 Most Essential 
English Words 
681 Spelling Self Tausht 
682 Grammar Self Taught 
683 Punctuation Self 


Taught 
703 Physiology Self Taught 
734 Useful Phrases 
815 Familiar Quotations 
821 How to Improve Your 
Vocabulary 
822 Rhetoric Self Taught 
823 English Composition 
Self Taught 
635 Useful Tables 
847 Card Games 
855 How to Write Letters 
856 Arithmetic Self Taught 


Part I 

857 Arithmetic Self Taught 
Part II 

868 Hints on Self-Improve- 


ment 

872 Manual of Parliamen- 
tary Law 

894 How to Advertise 


Biography 
33 Brann: Smasher of 


ams 
123 Lis of Madame du 


arry 
141 Life of Napoleon 
142 Life of Bismarck 
253 Heart Affairs of Henry 
VIII 
324 Life of Lincoln 
343 Diary of Columbus in 


1492 

395 Autobiography of 
Cellini 

412 Life of Mahomet 

490 Life of Michelengelo 

506 Life of Voltaire 

522 Life of Thomas Paine 

523 Life of Franklin 

525 Life of Goethe 

526 Life of Caesar 

537 Life of Barnum 

565 Magellan and the 

acific 

604 Life of Roosevelt 

718 Great Women of 
Antiquity 

769 Life of Thomas 
Jefferson 


Famous Books 
Rubaiyat of Omar 
Khayyam 
220 Vest’s Tribute to a Dog 
313 Decay = Lying. Oscar 


wi 
337 Passes Robert 


349 Apology 1 fon Idlers. 
394 Boswell’s Life of Dr. 
Samuel Johnson 
406 Essay on Man. Alexan- 


der Pope 
785 Ballads of Sir Walter 
Scott 
1196 Girl with Three Hus- 
bands 
1532 Don Quixote.Cervantes 
Fiction 
12 Tales. Poe 
Carme 
23 Great Sea Stories 
40 House and Brain 
58 Tales from Decameron, 
Boccaccio 


102 Sherlock Holmes Tales 
107 The Dream Woman 


145 Great Ghost Stories 291 The Jumping Frog. 
215 Miraculous Revenge. Twain 
Bernard Shaw 347 Riddle Rimes 


223 Wanton Wife of a King. 348 Best Wit of the Soetem 
Li 382 Humor of Linco 


Jack London 
277 Man Without a Country 670 Josh — Comical 


290 The Gold Bug Lexico 
352 Short Stories. William 771 Humor of M Bill” Nye 
Morris 971 Humorous Anecdotes 
375 Love Story of an Old 1115 Ridiculous Stories 
Maid 1146 College Humor 
630 Second-Story Man. 
672 Tllicit Lo ci 
cit Love. Boccaccio 44 Aesop’s Fables 
673 ae of Love and 57 Rip. an Wnkle 
Life. Boccaccio 156 Andersen's Fairy Tales 
698 Tales of Chicago. Ben 158 Alice in Wonderland 
Hecht 188 Adventures of 
699 Broken Necks. Ben Munchausen 
Hecht 391 Dog of Flanders. Ouida 
746 A Daughter of Eve 516 Book of Real Adven- 
1166 Infatuation tures 
1457 Sketches of Naughty 559 Robinson Crusoe 
Ladies. Goethe 716 Mother Goose 
1458 The. Princess ay the 819 Strange Murders 
iger. Goethe 
1605 The Girl in the Snappy 836 Bluebeard, Cinderella 
Roadster Literature 
1610 on Lover Among 79 Enoch Arden 
any i 
1624 The Woman Who In- 95 wy = 
spired Fatal Passion. 146 Snowbound: Pied Piper 
Anatole France 148 Strength of t 
1669 The Jolly Beggars. Stone. pte London 
Robt. Burns 152 Son of the Wolf olf. 
ack London 
403 History of Music Moliere pon 


466 History of Sculpture 285 U i 

468 History of Architecture 289 Pepy's Diary onal Amour 

513 Travels of Marco Polo 

French Literature in 661 Neurotic America and 
the Sex Impulse 

799 Deserted Village. 


3 route Little Essays. Oliver Gordamith 


Voltaire 
6 Love. Maupassant 829 ——— 
28 Toleration. Voltaire 1673 me Love 


52 Oration on Voltaire. 


Hugo Philosoph 
66 Crimes of Borgias. 
= — 11 A Guide to Nietzsche 
85 Attack on the Mill. 4 Nietzsche: Who He Was 
ola 96 Dialogues of Plato 
87 Love: An Essay. 153 Chinese Philosophy of 
Montaigne Life 
103 Pocket Theology. 159 Guide to Plato 


414 Art of Happiness. 


104B un of W ter] Powys 
— 520 A Guide to Spinoza. 


age. 
1 
671 Moral Discourses of 


ights 
198 Majesty of Justice. Epictetus 
rance ligi 
199 The Tallow Ball. Religion 
Maupassant 4 The Age of Reason. 
200 Ignorant Philosopher. Paine , 
Voltaire 61 What Is Religion? 
221 On Women. Tolstoy 
Maeterlinck 184 Primitive Beliefs 
292 Mademoiselle Fifi. 593 As a Man Thinketh 


Maupassant 600 The Essence of the 
314 Short Stories. Daudet Bible 
344 Don Juan. Balzac 636 The Greatest Thing in 
886 The Piece of String. the World 
Maupassant 684 Essense of Judaism 
887 The Necklace and 
Other Stories. Russian Literature 
DeMaupassant n English) 
888 Memoirs of Madame 24 The Kiss. Chekhov 
de Stael 45 Tolstoy's Short 
100 The Red Laug 
History Andre oo" 


50 Paine’s Common 105 Seven mn gee 


Sense Andre 

83 Marriage: Its, Past, 239 26 Men ond 4 Girl. 
Present and Future. Gorky 
Annie Besant 

126 History of Rome 

149 Historic Crimes and 
Criminals 

150 Lost Civilizations 

214 Speeches of Lincoln 

276 Speeches of Washing- 


ton 

558 Great Pirates. C. J. 
Finger 

627 History of the Jews 


Humor 
20 Let’s Laugh. Nasby 
26 On Going to Church. 
Bernard Shaw 
168 Witty Epigrams. Oscar 
Wilde 


Science 
53 Insects and Men: In- 
stinct and Reason 
92 Hypnotism Made Plain 
190 Psycho-Analysis: The 
Key 


Behav 
217 The Puzzle "of Person- 


447 
491 Psychology for Begin- 


ners 
524 Death: and Its Prob- 
ems 
555 Structure of the Earth 


679 Chemistry for Begin- 
ners 


HALDEMAN-JULIUS CO. 
Dept. A-59 Girard, Kansas, U.S.A. 


727 of Affec- 


761 Food and Diet 

804 Freud on Sleep and 
Sexual Dreams 

876 Curiosities of Mathe- 
matics 


Social Hygiene 
14 What Every Girl 


Should Know 
74 Physiology of Sex Life 
91 — : The Facts of 


98 Love. Wood 
172 Evolution of Sex. Wood 
189 Eugenics Made Plain 
203 Love Rights of Women 
648 Rejuvenation—Foun- 
tain of Youth. 


Fielding 
651 to Psycho-Analyze 


ours 
653 What Boys Should 
Know. Fielding 

654 = Young Men 


S) d Know 

657 What Married Women 
Should Know 

689 Woman’s Sexual Life 

690 Man’s Sexual Life 

691 The Child’s Sexual Life 

717 Modern Sexual 

Morality 

726 Simple Facts About 
Venereal Diseases 

782 Psycho-Analysis and 
the Mind and Body. 


Bonus 

784 Tests Used in Psycho- 
Analysis 

800 Sex in Psychoanalysis 


864 Confidential Chats 
With Husbands 


Miscellaneous 
986 How to Talk and 
Debate 


987 The Art of jiaies 

988 The Art of oy ip 

1003 How yd Think Logi- 

1009 Typewriting Self 
Taught 

1012 Best Negro Jokes 

1013 Best Irish Jokes 

1014 Best American Jokes 

1018 Humorous Limericks 

1023 Popular Recitations 


1069 Conquest of Fear 
1070 How to Fight Nervous 


roubles 
1078 Morals in Greece and 
Rome 
1093 Amusing Puns 
1097 Memory: How to De- 


velop It 
1109 Spanish Self Taught 
1126 Eating for Health 
1170 Funny Ghost Stories 
1176 A Mad Love 
1184 Book of Best Scotch 


Jokes 
1207 French Self Taught 
1221 Facts About Will Power 
1228 Best Jokes About 


Drunks 
1231 Book of Best Jokes 
1249 Best Jokes About 


Lovers 
1292 Best Short Stories 
1320 How to Get a Husband 
1333 Common Sense of 


ea 
1340 How to Get a Job 
1342 Typical Love-Prob- 


ems 
1354 Book of Striking 


Similies 
1430 Shorthand Self Taught 
1434 How to Think Clear 
1475 Book of Best Jokes 
1562 How to Live Long 
1710 The Magic of Numbers 
1712 Great Dates in History 
1714 Determinism vs. Free 


Will 

1715 Funeral Services With- 
out Theology 

1717 Religion and Progress 


1721 Gambler’s Luck 

1739 Hints on Developing 
Personality 

1753 Why Many Women Are 
Unattractive 

1756 Simplified Cook-Book 

1761 America’s Little 
Hitlers 


| 
| 
86 On Reading. Brandes + 
93 How to Live 100 Years | 
A k of Synonyms | 
655 What Young Women 
Should Know 
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SHOLL'S HUMANITOME 


The Applied Thesaurus 


By C. V. Sholl 


_An encyclopedic compilation covering Man and 
his life. A guide to Character Delineation, Hu- 
man Description, and Human Action. 


Reference lists lead to material for portraying 
any sort of Character in every detail—his Body, 
Costume, Mind, Emotions, Emotional Expressions, 
Sensations, Appetites, Temperament, Character, 
Manners, Habits, Actions, Speech (with substitutes 
for “‘said’’), Voice, Race, Social Status, Occupa- 
tion, etc,, etc. 


Nearly 3,000 uniquely complete word-lists with 
rare words defined. Over 60,000 terms. An Index 
with 18,000 references; 414 7”x912” two- and 
three-column pages. Strongly bound in green 
buckram. 


Mr. Irvin S. Cobb, noted writer and lecturer, 
says: ‘In my humble opinion you’ve prouuced a 
work which should be a tremendous value to 
every writing man, every professional speaker, and 
a whole lot of others. May | congratulate you 
upon your achievement?” 


Sent prepaid and insured for $4.00, check or 


money order. Money back guarantee of satisfac- 
tion. 


The Verbis Publishing Co. P. O. Box 133 
Flushing, New York 


Were Looking For 
PROMISING NEW WRITERS 


Send your manuscripts to our Criticism De- 
partment. Get a complete report on _ char- 
acterization, style; an expert of mar- 
kets. Obtain the professional co counsel 
of the A. & J. Staff. 


We have examined the early work of thou- 
sands of writers, many of whom, receiving our 
constructive help, have later made magazine 
covers and book lists. 

Our research in current literary trends and 
writing methods, coupled with the judgment 
based thereon, are professionally at the service 
of Criticism Department clients. 


Let us see some of your work. 


You can be confident that qualities of crafts- 
manship and appeal will be competently rated. 
If we consider your manuscript has prospects 
of sale, with or without revision, our detailed 
personal report will include a list of prospec- 
tive buyers. 


Criticism fee—$2 for first 1000 words, then 
50 cents a thousand to 10,000 words; over 
10,000, 40 cents a thousand. Fee and return 
postage should accompany manuscript. 


THE AUTHOR & JOURNALIST 
CRITICISM DEPARTMENT, 
P. O. Box 600 Denver, Colo. 


The A. & J. Sales 5) rage handles manu- 
scripts on the basis of 1 commission, mini- 
mum $4, with a reading fee of $1.25 for first 
1000 words, then 35 cents a thousand. Help- 
ful critical opinion furnished for material 
not deemed salable. Return postage should ac- 
company. Address: Sales Agency Director. 


WE CAN HELP You 


Twenty years’ experience in the judging of 
manuscripts as editor and authors’ agent; an 
intimate knowledge of present-day market con- 
ditions, gathered in the heart of the publishing 
world; a personal acquaintance with practically 
every editor of importance in the United States 
—these should be of service to our clients, 
shouldn't they? We will give you intelligent 
sympathetic help and guidance, and you can 
count on us for absolute, straight-from-the- 
shoulder frankness. We want clients who have 
the will to go forward—we want to help them 
to go forward. 


Jane Hardy was formerly on the editorial 
staff of Macmillan Company. She is highly rec- 
ommended by Harold S. Latham, Ida Tarbell, 
Henry Goddard Leach, Hamlin Garland, and 
others. 


Send for circular, and for letters of recom- 
mendation from George Horace Lorimer, H. 
L. Mencken, John Farrar, Willam C. Lengel, 
H. E. Maule, William Allen White, Marie M. 
Meloney, H. C. Paxton, Fulton Oursler, 
Thayer Hobson, Marjory Stoneman Douglas 
and others. 


ROBERT THOMAS HARDY, INC. 
JANE HARDY, Pres. 
55 W. 42nd Street, New York, N. Y. 
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ROYALTY ROAD 
By LOUIS DeJEAN 


With Appendix on Plot 
by Ed Bodin 


“A most interesting and: entertaining volume. 
I should think it would be invaluable to authors 
as well as to would-be authors. And I think 
it should prove very instructive to literary agents 
also.”"—Francis Arthur Jones, Agent for many 
famous writers. 


“I found its reading an exciting and stimu- 
lating experience. It seems to me that Mr. De- 
Jean has succeeded in bringing a much-needed 
fresh and invigorating approach to the whole 
complicated business of writing fiction... a 
definite value, not only to the beginning writer, 
but also to the professional author who is tem- 
porarily bogged down.’’—Allene Corliss, leading 
slick paper writer. 


“An entertaining, readable book, full of good 
counsel, especially for beginning writers.’’—Ax- 
thor & Journalist. 


@For a personally autographed copy, send Two 
Dollars ($2.00) to the author, at address be- 
low. 


LOUIS DeJEAN 
113 E. Central St. Balboa, Calif. 


